








OUR FINANCIALSOUR SUPPORTERSOUR IMPACTOUR LEADERS + NETWORK

OUR LEADERS + 
NETWORK

Feeding America is fueled by passionate, capable individuals  

dedicated to ending hunger. Behind every bag of groceries the  

network provided last year were many extraordinary volunteers  

and professionals committed to sustaining and enhancing our work. 

IN THIS SECTION:
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NETWORK MEMBERS

ALABAMA

Community Food Bank  

of Central Alabama

Feeding the Gulf Coast

Food Bank of North Alabama

Montgomery Area Food Bank, Inc.

ALASKA

Food Bank of Alaska, Inc.

ARIZONA

Community Food Bank  

of Southern Arizona

St. Mary’s Food Bank Alliance

United Food Bank

Yuma Community Food Bank

ARKANSAS

Arkansas Foodbank

Food Bank of Northeast Arkansas

Harvest Texarkana Regional  

Food Bank, Inc.

Northwest Arkansas Food Bank

River Valley Regional Food Bank

CALIFORNIA

Alameda County Community  

Food Bank

Community Food Bank

Feeding America Riverside  

San Bernardino Counties

Feeding America San Diego

FIND Food Bank

Food Bank for Monterey County

Food Bank of Contra Costa  

and Solano

Food Share, Inc.

Foodbank of Santa Barbara County

Los Angeles Regional Food Bank

Placer Food Bank

Redwood Empire Food Bank

Second Harvest Food Bank  

of Orange County

Second Harvest Food Bank of San 

Joaquin and Stanislaus Counties

Second Harvest Food Bank of Santa 

Clara & San Mateo Counties

Second Harvest Food Bank  

Santa Cruz County

SF-Marin Food Bank

COLORADO

Care and Share Food Bank

Community Food Share

Food Bank for Larimer County

Food Bank of the Rockies

Weld Food Bank

CONNECTICUT

Connecticut Food Bank

Foodshare

DELAWARE

Food Bank of Delaware

DISTRICT OF COLUMBIA

Capital Area Food Bank

FLORIDA

All Faiths Food Bank

America’s Second Harvest  

of the Big Bend, Inc.

Feeding South Florida 

Feeding Tampa Bay

Harry Chapin Food Bank  

of Southwest Florida

Second Harvest Food Bank  

of Central Florida

Treasure Coast Food Bank

GEORGIA

America’s Second Harvest  

of Coastal Georgia, Inc.

Atlanta Community Food Bank

Feeding the Valley Food Bank

Food Bank of Northeast Georgia

Golden Harvest Food Bank

Middle Georgia Community  

Food Bank

Second Harvest of South  

Georgia, Inc.

HAWAII

Hawaii Foodbank, Inc.

IDAHO

The Idaho Foodbank

ILLINOIS

Central Illinois Foodbank

Eastern Illinois Foodbank

Greater Chicago Food  

Depository

Northern Illinois Food Bank

INDIANA

Community Harvest Food Bank  

of Northeast Indiana, Inc.

Food Bank of Northern Indiana

Food Bank of Northwest  

Indiana, Inc.

Food Finders Food Bank, Inc.

Gleaners Food Bank of  

Indiana, Inc.

Hoosier Hills Food Bank

Second Harvest Food Bank  

of East Central Indiana, Inc.

Terre Haute Catholic Charities  

Foodbank

Tri-State Food Bank, Inc.

IOWA

Food Bank of Iowa

HACAP Food Reservoir

Northeast Iowa Food Bank

River Bend Food Bank

KANSAS

Kansas Food Bank

KENTUCKY

Dare to Care Food Bank

Feeding America, Kentucky’s  

Heartland

God’s Pantry Food Bank, Inc.

LOUISIANA

Food Bank of Central Louisiana

Food Bank of Northeast Louisiana

Food Bank of Northwest  

Louisiana

Greater Baton Rouge Food Bank

Second Harvest Food Bank  

of Greater New Orleans  

and Acadiana

MAINE

Good Shepherd Food Bank

MARYLAND

Maryland Food Bank

MASSACHUSETTS

The Food Bank of Western  

Massachusetts

The Greater Boston Food Bank

Worcester County Food  

Bank, Inc.

MICHIGAN

Feeding America West Michigan 

Food Bank

Food Bank of Eastern Michigan

Food Bank of South Central  

Michigan

Food Gatherers

Forgotten Harvest

Gleaners Community Food  

Bank of Southeastern Michigan

Greater Lansing Food Bank

MINNESOTA

Channel One Food Bank

North Country Food Bank, Inc.

Second Harvest Heartland

Second Harvest North Central  

Food Bank

Second Harvest Northern  

Lakes Food Bank

MISSISSIPPI

Mississippi Food Network

MISSOURI

The Food Bank for Central  

& Northeast Missouri 

Harvesters-The Community  

Food Network

Ozarks Food Harvest

OUR  
LEADERS + 
NETWORK
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http://www.feedingamerica.org/foodbank




https://www.youtube.com/watch?v=FFFB3g80Okw
https://youtu.be/L3u9GSYQ7hQ
https://www.youtube.com/watch?v=ybz7yoftApU&index=5&list=PLrESfhJGEDSjXLwWLcUuycFx9SA91Svl1


http://www.feedingamerica.org/100millionmoremeals
http://www.feedingamerica.org/about-us/how-we-work/securing-meals/reducing-food-waste.html
http://www.feedingamerica.org/100millionmoremeals


https://news.starbucks.com/news/starbucks-food-donation-program"
https://mealconnect.org/


http://feeding.am/annualreportvideo




http://healthyfoodbankhub.feedingamerica.org/resource/the-power-of-nudges-making-the-healthy-choice-the-easy-choice/
https://www.youtube.com/watch?v=aJmgN5wavNY&feature=youtu.be&list=PLrESfhJGEDSjjgy2uT8x5yzaTdYWjS-kP


https://www.youtube.com/watch?v=qOooVFfnnKU&feature=youtu.be
https://www.youtube.com/watch?v=qOooVFfnnKU&feature=youtu.be


http://healthyfoodbankhub.feedingamerica.org/resource/feeding-americas-response-to-diabetes-and-food-insecurity/
http://healthyfoodbankhub.feedingamerica.org/resource/feeding-americas-response-to-diabetes-and-food-insecurity/
http://healthyfoodbankhub.feedingamerica.org/resource/health-affairs-article-a-pilot-food-bank-intervention-featuring-diabetes-appropriate-food/
http://map.feedingamerica.org


89:  ;ear during Hunger Action Month, 

many people had their “spoon selies” 

appear on a donated digital billboard 

in Times Square to raise awareness  

of hunger. 

Watch the video to see the campaign  

in action.

 HUNGER ACTION MONTH - 

#SPOONTEMBER

OUR FINANCIALSOUR SUPPORTERSOUR IMPACTOUR LEADERS + NETWORK

LEADING THE FIGHT
<=>

?@AACT

ENGAGING THE NATION IN HUNGER ACTION MONTH

Feeding America works hard to shed light on the problem of 

hunger in our nation and mobilize the public in our mission to end 

it. Each September, we take our efforts a step further by launching 

Hunger Action Month™. The month-long campaign seeks to build 

greater awareness of domestic hunger and engage new supporters 

in the movement. Last year, we elevated the spoon as the icon of 

Hunger Action Month and encouraged the public to share their 

#Spoontember selfies to show their support. In response, nearly 

10,000 spoon selfies were posted online. Additionally, many 

corporate partners and celebrity activists participated in the 

campaign. Celebrity supporters included Mario Batali, Savannah 

Guthrie, Larry King, Tony Hawk and many more. Feeding America 

also became one of the first nonprofits to partner with Snapchat to 

develop a Hunger Action Month filter. #Spoontember was featured 

on a billboard in Times Square, and key landmarks across the 

country, including Niagara Falls, turned orange—the official color  

of hunger relief. The campaign earned 5 billion media impressions 

and elevated the national level of hunger awareness during 

September and beyond.

SPECIAL THANKS to Cheeky for their creative and generous support for  

Hunger Action Month. 

STRENGTHENING ADVOCACY  
FOR PEOPLE FACING HUNGER

Feeding America and the Congressional Management  

Foundation have provided advocacy training to 50 food bank  

staff to date, equipping them to make a difference in their 

hometowns and in Washington, D.C.  

Surveys indicate that this program, known as the Advocacy  

Academy, boosted participants’ confidence and enhanced  

their effectiveness in interacting with policymakers. Prior to the 

Advocacy Academy training, 28 percent of participants reported 

feeling comfortable meeting with a member of Congress or their 

staff, versus 100 percent upon training completion. Additionally,  

38 percent of surveyed congressional staff members who met  

with Advocacy Academy alumni said that they were much more 

effective than the average advocate for a cause.

5B
MEDIA IMPRESSIONS 
EARNED

24
CORPORATE PARTNERS  
PARTICIPATED

CORPORATE
PARTNER

10K
#SPOONTEMBER  
SELFIES POSTED  
TO SOCIAL MEDIA

50
NETWORK MEMBERS HAVE 
GRADUATED FROM THE  
ADVOCACY ACADEMY
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GROWING AWARENESS & SUPPORT THROUGH CAUSE MARKETING 

Beeding America develops and executes powerful cause marketing campaigns with our corporate supporters. For example, Walmart’s  

Fight Hunger. Spark Change. campaign raised a record $17.4 million last year by combining donations from customers and suppliers  

including Campbell Soup Company, General Mills, Kellogg Company, the Kraft Heinz Company and PepsiCo with a donation from Walmart. 

This campaign and many others engaged the public in the hunger movement in stores, online and through various media.

LEADING THE FIGHT
OUR 
IMPACT

30 MILLION IMPRESSIONS

generated and nearly 4K  

new Feeding America donors 

attracted by Bank of America’s 

Give A Meal program

340K BAGS OF APPLES SOLD

by Food Lion during the apple 

bag campaign to benefit  

Feeding America

40 MILLION GENERAL  
MILLS PACKAGES

featured Big Machine Label Group 

artist Jennifer Nettles during the 

Outnumber Hunger campaign

75K PLATES SOLD AT PANDA 
EXPRESS LOCATIONS

on Family Day, a one-day event 

that raised $1 million for  

Feeding America

100% OF NETWORK 
FOOD BANKS

benefited from Walmart’s  

Fight Hunger. Spark Change. 

campaign

3.5K KROGER STORES

participated in The Great  

American Milk Drive

OVER 100 CELEBRITIES

participated in Red Nose Day 

2016 to support Feeding America 

and other charities

OVER 10 MILLION BOTTLES

of French’s ketchup  

and mustard featured 

Feeding America in 2016
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PEPSICO 

CepsiCo fights food insecurity on multiple fronts, 

including donations of food, funds, volunteerism  

and leadership.

“PepsiCo and Feeding America have been partnering  

to make a difference in the lives of people across the 

country for over thirty years. All of us at PepsiCo, 

including our teams at Quaker, Tropicana, Frito-Lay, 

Pepsi and Gatorade are proud to support domestic 

hunger relief and nutrition. Together we are combating 

the issue of food scarcity that affects the health of our 

communities.” 

Sue Norton 

Vice President, Global Citizenship and Sustainability 

and Vice President, PepsiCo Foundation

PUBLIX

To date, Publix Super Markets has contributed more  

than 220 million pounds of food to local food banks 

through its perishable recovery program.

“As a food retailer, the single biggest impact we can make 

is in food insecurity. We recognize the importance of 

providing wholesome, quality food to those in need. Our 

partnership with Feeding America allows us to serve our 

local communities and engage in solutions to help end 

domestic hunger.”

Maria Brous 

Director of Media and Community Relations, Publix

DONOR 
HONOR 
ROLL

VISIONARY PARTNERS

MORGAN STANLEY FOUNDATION

Morgan Stanley’s generous $24.3 million investment, 

extensive pro bono and volunteer service and innovative 

Healthy Cities initiative, of which Feeding America is a 

lead partner, give children the healthy start they need  

for lifelong achievement.

“Morgan Stanley has a longstanding commitment to  

children’s health and we are proud to provide nutritious 

food, one of the fundamentals to a healthy start in life, 

through the impactful programming our irm and Feeding 

America deliver across the U.S.” 

Joan Steinberg 

Global Head of Philanthropy and President  

of the Morgan Stanley Foundation 
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STARBUCKS COFFEE COMPANY

Starbucks’ mission is to inspire and nurture the human 

spirit—one person, one cup and one neighborhood at  

a time. Starbucks believes in the importance of building 

a great, enduring company that strikes a balance 

between profitability and a social conscience.

“Our commitment—and our partners’ (employees’)  

commitment—is to help people in need access the  

nourishing food they need to thrive.  We are proud  

to partner with Feeding America on the FoodShare  

program, which will provide millions of meals to  

people facing hunger.”

John Kelly  

Senior Vice President, Starbucks Global Responsibility, 

Community and Public Policy

TARGET

For more than a decade, Target has supported  

Feeding America and its mission to feed America’s 

hungry. Target is committed to continuing to work 

together to collectively address and contribute to 

meaningful change.

“Target has been a proud partner of Feeding America for 

more than a decade. Through our donations of millions of 

pounds of food to local food banks and funding programs 

that feed children and families, we’re helping them reach 

their full potential.”

Laysha Ward  

EVP and Chief Corporate Social Responsibility Officer, 

Target 

DONOR 
HONOR 
ROLL

VISIONARY PARTNERS

SAM’S CLUB

Since 2006, Sam’s Club has partnered with Feeding 

America and local member food banks to help rescue 

food from stores and redirect it to families facing hunger. 

Together with Sam’s Club associates and members who 

have joined together in the fight against hunger, in fiscal 

year 2016, Sam’s Club provided more than 84 million 

pounds of food across the country.
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DONOR 
HONOR 
ROLL

LEADERSHIP PARTNERS

ROBERT O. CARR

Founder of Heartland Payment Systems and trailblazer for  

reform of the payments industry, Robert Carr supported  

Tony Robbins’ 100 Million More Meals Challenge and helped  

bring supporters to the cause.

CATERPILLAR FOUNDATION

The Caterpillar Foundation supports food sourcing  

initiatives at Feeding America and feeding programs in  

Caterpillar communities, including the BackPack Program,  

mobile pantries and partner agency support.

THE COCA-COLA COMPANY

The Coca-Cola Company provides product donations  

to Feeding America to support the company’s mission  

to help people achieve active, healthy lifestyles. 

COSTCO WHOLESALE CORPORATION

In alignment with Costco’s support for children and health/ 

human services, Costco invests in Feeding America’s local  

member food banks to help feed neighbors in need.

DEAN FOODS COMPANY

The Dean Foods Foundation supports childhood nutrition,  

youth leadership and dairy stewardship. Dean Foods  

employees volunteer; local Dean Foods businesses donate  

products and sponsor community events.

DEL MONTE FOODS

Del Monte Foods aims to support nourishing families  

and enriching lives in communities across America by  

bringing health and wellness to life.

FLOWERS FOODS

Through its bakeries, Flowers Foods donates bread and  

other bakery foods to Feeding America, helping families  

and children who are hungry.

THE FRENCH’S FOOD COMPANY LLC

Through their We Promise initiative, The French’s Food  

Company is donating a minimum of $1.1 million to Feeding  

America through sales of specially-marked products.

H-E-B 

H-E-B has fought hunger for more than 110 years and  

its Food Bank Assistance Program has become one of  

the strongest in the nation.

HANNAFORD SUPERMARKETS

Hannaford works all year to help people in need access  

nutritious food. In 2015, Hannaford rescued and donated  

20.6 million pounds of food for hunger relief.

ROBERT O. CARR
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Civic Entertainment Group

Suzette Clayton

Combs Family Fund

Alfred & Jeanne Contarino  

Charitable Foundation

COS of Louisiana, Inc.

Daniel Culley*

Rhoda and Michael Danziger

John Daves

Sandra Davidson

The Thomas R. and Deborah A.  

Davidson Foundation

Jeff DeFehr

Teresa and RJ Devick*

Jasmine Dhanda*

Diversified Foods, Inc.

Laurie and Scott Dubchansky*

Dun and Bradstreet Corporation 

Foundation

eClinicalWorks

Linda and Jeffrey Eisikowitz

Farmers Cooperative

Fed By Threads, LLC*

Feed A Billion

First Penn-Pacific Life Insurance Co.

Food Shippers of America

Michael Fredericks*

The Frye Company

G-Unity Foundation Inc.

Susan Garner*

Bill & Melinda Gates Foundation

GE Foundation

Hanna and Mark Gleiberman

Curtis Granderson

Grange Insurance

Grantham, Mayo, Van Otterloo  

& Co. Llc

Great American Restaurants

The Gumbo Foundation

J. David and Pamela Hakman  

Family Foundation

Hanson Anesthesia Services

Harding Education and Charitable 

Foundation*

Linda and Mark Hauser*

Hearts of Compassion Fund*

Heathfields Charitable Fund*

The Help Center, Inc.

Hal Herzog*

Helen and Leo Hollein

Jennifer Holton*

Joan Hood and G. Bradford Jones

Morris and Esther Horowitz Family 

Fund

Humana Vitality

IBM Corporation

ION Media Networks

James Kallman

Karuna Foundation*

W.K. Kellogg Foundation

Jennifer Kemme*

Kern Agency

Khachaturian Foundation

Cecilia King-Porter and Jeffrey 

Porter

Robert J. Kleinman, Jr.

Charlotte A. and George J.  

Koenigsaecker, III*

Henry Kohring

Michael Kreibich

Chani and Steven Laufer

The Alice Lawrence Foundation Inc.

The Lear Family

Laurie and Lew Leibowitz

Litehouse, Inc.

Abe Littenberg Foundation*

Heidi Lynch and Daniel Greenstone

Dodie and Ian MacAuley*

John Manley, II

A. William McMahon

Tighe Merkert*

E.F. Merkert 1996 Charitable  

Foundation

Marissa Meyer

Tamara Miller*

Jutta Mosse*

New York Football, Giants

Newman’s Own Foundation 

Shawn and Becky O’Grady

The O’Shea Family Foundation

Our Savior Lutheran Church

Christopher Panatier

Angelo Paparella

Jane and Rick Parod*

Christine and John Peeler

Pepper Hamilton LLP

Per Diems Against Poverty

The Pfizer Foundation

Beverly Phifer

Pittsburgh Children’s  

Foundation, Inc.*

Jessica Plowgian*

Post’s Honey Bunches Of Oats

Produce Alliance Foundation

Janice and Bradley Richards*

Michelle and Tim Ruder*

Veronica Rynn and Bob Gerber

Amy and Eric Sahn*

Cynthia Scalzo and Henry Brown*

Harold Schiferl

Sentinel Investments

Shari’s Berries

Karen and Ben Sherwood

Shirlie and Owen Siegel Foundation*

Sikich LLP

Slalom Xm

Gavin Smith

Vicki Smith and Gregory Venburg

Margaret Anne Stavropoulos

Jane and Alex Stevens*

Cindy Susienka

Todd Swanson*

United Way of Champaign County

Universal Network Television LLC

Ashley and Matthew Versteeg

Viacom

Ann White*

Wm Nc-Mid-Atlantic North

Scott Wolf

Johanna and Caleb Wright*

XL Alliance, LLC

The Zantman Residual Trust

$9,999-$5,000 

Anonymous (3)

Anonymous Fund of  

The Minneapolis Foundation*

Access Development

Adams Family Foundation

Adams Super Foods Store

Warren Adams

Yvonne Adams and Jeremy Green

AFSCME International

Kashif Aftab

Alabama Soybean Producers

Aliceville United Methodist Church 

The Amin Foundation*

John Andre LeDuc

Julie Araskog

Diane Archer and Stephen Presser

Lila O. Asher

B.O.S.S. Retirement Solutions

Gina E. Bailey

Pamela and Steven Barger

Kenneth Barro

Barstow Foundation

Alex Bartolomeo

Jean Barton

Baseball Industry Growth Fund, LLC

Anne D. Baxter

Alejandrao Benes

Gladys Benton

Paula and Mark Berezin

John Berookhim

Michael Bielamowicz*

Bird Street Books, Inc.

DONOR 
HONOR 
ROLL

PARTNERS
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Black Diamond Services, Inc

Luanne and John Blair

BNP Media

Johanna Bockman and  

Andrew Zimmerman

Philip W. Bode*

The Bookworm Box, Llc

Mary Ann and William Brand

Sandra Brawner*

Virginia and Roger Bray

Katherine Brobeck

Carol Brooks

Tom Brown

The Burlingame Foundation In  

Memory of John Burlingame

Eileen and William Bush

Capital One Services LLC

Michael J. Chambliss, M.D.

James Chandler

Emilie Kyle Chenault

Joan Chow

Lynne Clark

CNC Engineering

Laurie and Larry Cohen

Sylvan C. Coleman Foundation

John Colodny*

Scott Condray

Gabrielle Conklin

Jason Conley*

Jennifer Connelly

Conoco Phillips Company

Kay Lynn Cooper

Cooperative Elevator Co.

Corporation Service Company

Emily and John Costigan

Carole and John Cotton

Craig Bergmann Landscape Design

Andrea Crowder*

Cycle House*

DairyVision Vermont Inc.

Paul Daniel*

Stephanie Daniel

Eric Davis

Dean & Sandra Inc.

Alexandra Deller-Kushner

Direct Administration, Inc

Daronne Dobni

Elaine Doggett

Dianne Sue Donahue Trust*

Karen and David Donnan*

Drake Trading Group

DS&O Electrical

Elvis Duran

DV-FT Holdings, LLC

Nancy and Frank Dwyer Pierson

Elizabeth and Brian Eaton*

Todd Elliott*

Elaine Erwin

Eric Mower and Associates

Et Cetera Shop Inc

Event Studio LLC

Faribault Foods, Inc

Alicia Fernandez*

Adele Fine

Diane Ford and John Sander*

Amy Fox

First Tech Federal Credit Union

Jody Fleischer

Franklin Square Capital Partners

G & H Foundation

Antoinette and Russell Gaines

Arthur J. Gallagher & Co.

Carolyn and John S. Gardner

Hayley Garment

GBU Financial Life

John L. Gerlach*

The Gettinger Family Foundation

Ann B. Gipson

Globals Inc.

Laurie Goldberg

Marlene and Jeff Goldfarb

Stephanie and Josh Goldstine*

Goodshop

Patricia Goss Rhodes

Peter Gottsacker

Marlena Graham-Russell*

Grant Thornton LLP

Greatergood.Org

Phyllis and Phil Grisanti*

Grizzard Communications Group

Marion Griesdieck*

Carl H. Gunderson

Cornelia Haag-Molkenteller

Patricia Haas

Hallmark Business Connections

Paul Hamill

Susan Hammerstrom

Julie and John Hamre*

In Memory Of Elaine Hankin and  

Dean and Loette Warren

Constance Hannon*

L. Hardy Mason

Linda K. Harper

Lisa Harper

Richard Hausler and Lyndon Skel-

ly-Haulser

Curtis Heaston

Hertzberg Media*

Jane Hiatt

Hodgson Charitable Trust

Brent Hoeppner*

Jennifer Hom

James H. Horsburgh

Sharyn and Douglas Howell

Idol Gives Back Foundation

Carol and Frank Infusino*

Joe W. Ingram Trust

Jerry’s Enterprises, Inc.

Johnson County Central Public 

Schools

Brenda and William Jordan

Dana and Mike Kanovitz*

Rosalind and Michael Keiser

Sue Keller

Julie Kerner

James Kibler*

Sonny King

Jane Koenig*

Marlise Konort*

Kathleen Kovach

Meg and Nathan Kriege*

Lewis Krueger

Marian and Larry Krummel*

Martin Kuhlman

Franklin Kulp

Bill Kunz*

David Kurti

Carolyn and Jeffrey Kushner

John Lane

Mr. Kurt Lang

William P. Lanigan

Elaine and Charles Lansdown

Lark Foundations

Morelle Lasky Levine

Latham & Watkins LLP

The Lawrence Foundation

James Laws

Jennifer and Eric Leventhal

Lhp Software, Llc*

Caren and Jordan Libit*

Life Fellowship

William Lindsay III

Jill Lohrfink

Patricia Lonnon-Lewis and  

Paul Lewis

Brian Loos

Lost Man Foundation

Carol V. Lystad

Theresa and Peter Maggio

Mahood Foundation

Cynthia Marcantonio

Richard S. Margolin

John Martie

Carol and David May*

Laura and Steve Mayer*

DONOR 
HONOR 
ROLL

PARTNERS
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KEvin McAnaney and  

Catherine McCabe*

Coreen McCool and  

Daniel Ostrower*

Janice McCormick

Robert R. McCormick Foundation

Jane McNair*

John Meares

MedAssets, Inc.

The Medicines Company

The Melsness Foundation*

Michigan Foundation For Agriculture

Momentum Textiles

Stephen Monteparte

Joann W. Moorefield

John Morris

Motorsports Charities, Inc.

Patricia Muffie*

Leonard Mushin*

James Myers

Darcia Narvaez

Nashelle, LLC*

Khaled and Kristina Nasr

Stephanie and Richard Nathanson

Nationwide Business Solutions 

Group

Elizabeth Nelson

The Nielsen-Massey Foundation*

Erika Nijenhuis and Christian Bastian

Percy Nusunginya*

Audrey O’Neill and Frederick 

Zamore

Old World Traditions

One Beacon Charitable Trust

OnStage Talent Group

David B. Osborne*

Kamran Ozair*

PAR

Brian Parker*

Houston Pearce

Anthony Pellegrino

Penske Truck Leasing

Claudia and Steven Perles*

Kent Peterson

Perry J Pogany

DeDe Priest

Marsha Prosser

Genine and Oscar Pulido

Kevin and Kristen Rabsatt

Bhagya Raj

Tammy M. Rauen

Leah Ray Seid

Joan and Robert Rechnitz*

Monique Regard*

Christopher Riordan

Tom Ritchie*

Douglas Rosenthal

James and Amy Rosenthal

Lisa and Joseph Rossi

Georgia and Gus Rousonelos

Joffrey Roy

Donald Royer*

Sally Rudoy

Ryder Truck Rental, Inc.

The Salie Family Private  

Foundation

Sharon and Sal Saraniti

Scary Mommy Nation

Julie Schechter Torres

Jennifer and Matt Schiffman

Jocelyn and Peter Schultz

Gary Schrag

Andrea and Bradley Scott

Scripps Networks Interactive

SGC Foodservice

Bradlee Shattuck

Ann Shelton

Diane and Paul Sherwood

Phedora and Myung Shin

Sandy Shinkle

Christopher Siglin

Rebecca Simmons

Carolyn and Reuben Slone

Smith Family Legacy Foundation

Douglas L. Smith*

SnackNation

The Soener Foundation*

Young Song

William Spero

Marilyn Winn Spiegel and  

Thomas Spiegel

Sprint Foundation

Standish Cares

Sid Steinberg

David Steinmetz

Frank L. Stile Foundation

Lauren Stone

Roger and Susan Stone Family 

Foundation*

Julia and James Streit

Jeanne Strongin*

Iping Sung

Nathan Swisher

Kathryn and Joseph Sylvia*

Ben A. Tallman

Erin Tamer

Rueylong Tang*

Tata America International  

Corporation

Tennessee Retired Teachers  

Association

Therapy Management Corporation

Tides Foundation

Tiger Group

William F. Touchstone, Jr.*

Travel Leaders Group, LLC

Roger Trinchero

Tris3ct, LLC

The Trull Foundation

Shirley S. Tsai and Patrick R.  

Peterson*

Sandee Tweedlie*

UnitedHealthcare Group

United Technologies Corporation

Ingrid Van Eckert and John  

Blumenthal*

Sylvia and A. J. Veitch*

Laura Wagner

Christopher Wallace*

Linda and Richard Ward

Mary C. Warren and Stanley Case

Craig Waterman*

Weatherford Rotary Foundation

William V. Weber

Richard W. Wetherill Foundation

Nancy and Glen Whitney*

Albert Wieners*

Mary and Fred Wiesehan*

Paige and Dirk Willms*

Patricia and Donn Wilson

Virginia M. Wilson and  

Michael W. Crabbe*

Eric Woershing

Linda and Scott Wolpert*

Patrick Womack

Jeff Yabuki*

George Yntema

Susan Yochim

Peg Yorkin*

Ahmed Zaki

Zankel Charitable Lead Trust

Zhuo Jun Jennifer Lim

Zuckerman Spaeder LLP

DONOR 
HONOR 
ROLL

PARTNERS

*THE CHRISTOPHER SOCIETY

The Christopher Society recognizes individuals and small businesses for giving increased gifts from $5,000 to $99,999 from July 1, 2015 to June 30, 2016. These donors’ contributions  

made twice the impact on hunger through a transformational matching gift fund established by Pampered Chef® founder, and former Feeding America board member, Doris Christopher.
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Members of Feeding America’s Entertainment Council leverage their fame to raise awareness of hunger  

in America. Ranging from world-class chefs to accomplished actors to star athletes, this diverse group  

of celebrities is united around one common cause—ending hunger in our country. 

Ben Afleck

Actor

Laila Ali

Boxer, TV Personality

David Arquette

Actor, Producer

Mario Batali

Chef, TV Personality

Kelvin Beachum

NFL Player

Beth Behrs

Actor

Betsy Brandt

Actor

Monica Brown

Musician

Lauren Bush Lauren

CEO and Founder  
of FEED

Nick Cannon

Entertainer

50 Cent

Music Mogul, 
Entrepreneur

Gabriele Corcos  
& Debi Mazar

Chef, TV Personality

Actor, TV Personality

Sheryl Crow

Musician

Matt Damon

Actor

Rocco DiSpirito

Chef, TV Personality

Marc Forgione

Chef, TV Personality

Jennie Garth

Actor

Andy Grammer

Singer, Songwriter

Jason Grilli

MLB Player

Josh Groban

Musician

Alex Guarnaschelli

Chef

Carla Hall

Chef, TV Personality

Scott Hamilton

Olympic Champion, 
TV Commentator

Samantha Harris

TV Personality

Scarlett Johansson

Actor

Ellie Krieger

Chef, TV Personality

Karolina Kurkova

Model

Nick Lachey

Musician, TV 
Personality

Katie Lee

Chef, TV Personality

Benji and Joel 
Madden

Musicians

Katharine McPhee

Musician, Actor

Tyler Perry

Actor, Director,  
Producer, Author

Cassadee Pope

Musician

Rachael Ray

Emmy Award-
Winning TV Host

Tony Robbins

Best-Selling Author, 
Entrepreneur, 
Philanthropist

Rachel Roy

Fashion Designer

Curtis Stone

Chef, TV Personality

Alison Sweeney

Actor, TV Host

Kimberly Williams-
Paisley

Actor

Scott Wolf

Actor

Andrew Zimmern

Chef, Writer, TV Host

DONOR 
HONOR 
ROLL

ENTERTAINMENT COUNCIL

43
CELEBRITIES SUPPORT  
FEEDING AMERICA  
THROUGH SERVING ON  
THE ENTERTAINMENT  
COUNCIL
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JKL

FINANCIALS
CLICK HERE FOR THE FULL SET  
OF STATEMENTS AND NOTES

STATEMENT OF FINANCIAL POSITION AS OF JUNE 30, 2016 AND 2015

CURRENT ASSETS 2016 2015

  Cash $40,645 $50,398

  Short-term investments 3,468 3,446

  Contributions receivable, net 26,036 23,122

  Accounts receivable, net 5,102 3,467

  Notes receivable, net 160 289

  Other assets 505 482

TOTAL CURRENT ASSETS 75,916 81,204

  Long-term investments 20,329 20,242

  Contributions receivable, net 11,472 4,912

  Notes receivable, net 638 485

  Other assets 23 89

   Furniture and equipment, net of accumulated depreciation 
of $3,766 and $3,199 in 2016 and 2015, respectively 3,450 2,093

TOTAL ASSETS $111,828 $109,025

2016

2015

$111,828,000

$109,025,000

$111,828,000

$109,025,000

2016

2015

ASSETS LIABILITIES AND NET ASSETS

CURRENT LIABILITIES 2016 2015

  Accounts payable and accrued expenses $12,161 $22,400

  Deferred revenue 1,016 1,799

  Current portion of leases payable 296 243

  Other obligations 77 75

TOTAL CURRENT LIABILITIES 13,550 24,517

  Leases payable, less current portion 1,537 1,859

  Other obligations 975 503

TOTAL LIABILITIES 16,062 26,879

NET ASSETS 

  Unrestricted 31,794 28,012

  Temporarily restricted 62,139 52,321

  Permanently restricted 1,833 1,813

TOTAL NET ASSETS 95,766 82,146

TOTAL LIABILITIES AND NET ASSETS  $111,828 $109,025

IN THOUSANDS] IN THOUSANDS]

Feeding America’s auditors have expressed an unmodiied opinion on our inancial statements.  

These inancial statements include associated notes that are essential to understanding the  

information presented herein. To access the complete set of inancial statements and notes,  

please visit feedingamerica.org/annualreport 
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FINANCIALS
CLICK HERE FOR THE FULL SET  
OF STATEMENTS AND NOTES

STATEMENT OF ACTIVITIES YEARS ENDED JUNE 30, 2016 AND 2015

OPERATING ACTIVITIES

PUBLIC SUPPORT AND REVENUE     

» PUBLIC SUPPORT

Individual contributions $34,291 $2,839 $——— $37,130 $37,203 $1,890 $——— $39,093

Corporate contributions 17,399 29,412 ——— 46,811 17,911 19,446 ——— 37,357

Foundations 397 219 ——— 616 1,717 4,978 ——— 6,695

Corporate promotions 23,360 11,849 ——— 35,209 17,197 9,807 ——— 27,004

TOTAL FUNDRAISING 75,447 44,319 ——— 119,766 74,028 36,121 ——— 110,149

Donated goods and services 2,288,551 ——— ——— 2,288,551 2,065,718 ——— ——— 2,065,718

TOTAL PUBLIC SUPPORT 2,363,998 44,319 ——— 2,408,317 2,139,746 36,121 ——— 2,175,867

» REVENUE

Member fees 4,291 ——— ——— 4,291 4,374 ——— ——— 4,374

Conference fees 1,278 ——— ——— 1,278 1,153 ——— ——— 1,153

Other revenue 2,174 ——— ——— 2,174 1,391 ——— ——— 1,391

Food procurement revenue 62,762 ——— ——— 62,762 59,976 ——— ——— 59,976

Investment income 16 ——— ——— 16 11 ——— ——— 11

Net assets released from restriction 35,268 (35,268) ——— ——— 22,198 (22,198) ——— ———

TOTAL PUBLIC SUPPORT AND REVENUE 2,469,787 9,051 ——— 2,478,838 2,228,849 13,923 ——— 2,242,772

EXPENSES

» PROGRAM SERVICES

Member services 54,751 ——— ——— 54,751 44,418 ——— ——— 44,418

Food procurement 2,365,556 ——— ——— 2,365,556 2,139,803 ——— ——— 2,139,803

Public awareness and education 5,411 ——— ——— 5,411 4,682 ——— ——— 4,682

Policy and advocacy 1,893 ——— ——— 1,893 1,927 ——— ——— 1,927

Programs 2,609 ——— ——— 2,609 2,320 ——— ——— 2,320

Research and analysis 4,391 ——— ——— 4,391 3,457 ——— ——— 3,457

TOTAL PROGRAM SERVICES 2,434,611 ——— ——— 2,434,611 2,196,607 ——— ——— 2,196,607

» SUPPORTING SERVICES

Management and general  7,213 ——— ——— 7,213 7,076 ——— ——— 7,076

Fund development 26,031 ——— ——— 26,031 25,050 ——— ——— 25,050

TOTAL SUPPORTING SERVICES 33,244 ——— ——— 33,244 32,126 ——— ——— 32,126

TOTAL EXPENSES 2,467,855 ——— ——— 2,467,855 2,228,733 ——— ——— 2,228,733

INCREASE IN NET ASSETS
AS A RESULT OF OPERATIONS 1,932 9,051 ——— 10,983 116 13,923 ——— 14,039

NON-OPERATING ACTIVITIES

Wills and bequests 1,964 755 ——— 2,719 1,366 ——— ——— 1,366

Individual contributions ——— ——— 20 20 ——— ——— 15 15

Investment return 61 12 ——— 73 (7) (3) ——— (10)

Other (175) ——— ——— (175) (111) ——— ——— (111)

Loss on disposition of furniture and equipment ——— ——— ——— ——— (9) ——— ——— (9)

CHANGES IN NET ASSETS 3,782 9,818 20 13,620 1,355 13,920 15 15,290

NET ASSETS AT BEGINNING OF YEAR 28,012 52,321 1,813 82,146 26,657 38,401 1,798 66,856

NET ASSETS AT END OF YEAR $31,794 $62,139 $1,833 $95,766 $28,012 $52,321 $1,813 $82,146

UNRESTRICTED UNRESTRICTED
TEMPORARILY 

RESTRICTED
TEMPORARILY 

RESTRICTED
PERMANENTLY 

RESTRICTED
PERMANENTLY 

RESTRICTEDTOTAL TOTAL

[FY2016 IN THOUSANDS] [FY2015 IN THOUSANDS]
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