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Message from Our
CEO and Board Chair

Through whatever uncertainties arise, we remain undaunted.
We remain undaunted because we are united both in mission
and in strategy, not just at the national level, but across this vast
network of over 250 food banks and 60,000 faith-based and
community partners. Together, we are marching in lockstep with
people experiencing food insecurity toward a bold future where
everyone has the food they need to thrive.

Exciting strides were made in 2025 to map the route to 2030, informed by the expertise
of thousands of people facing hunger. Through their guidance, we know that we
need to be audacious in our efforts to rescue as much fresh, healthy food as possible,
especially produce and protein. People facing hunger have told us, with chins held
high, that they are feeling stuck, but they’re eager to spark change. So, with our sights
set on a hunger-free future, we are continuing to invest in addressing root causes of
hunger, focused on advocacy and health, where we can make an outsized difference.

Food insecurity is often an unseen obstacle, but together, we are helping to ensure
every neighbor has nutritious food to fuel their aspirations.

Claire Babineaux-Fontenot Shawn P. O’Grady

Chief Executive Officer Board Chair
Feeding America Feeding America

Our is
to advance change
in America by ensuring
fair access to nutritious

food for all in partnership
with food banks,
policymakers, supporters
and the communities

we serve.




When you support Feeding America, you’re joining
a nationwide movement to help hardworking people
gain access to the food they need to thrive.
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*These numbers reflect fiscal year 2025 (July 1, 2024
through June 30, 2025). A meal from Feeding America
is 1.2 pounds of product, based on USDA guidelines.
The fiscal year estimate includes SNAP meals Feeding
America enabled through our SNAP application
assistance programs.



Our 2030 STRATEGY is aligned with the Feeding America network—driven

by a shared direction and priorities—and is informed by neighbors and community
partners. We aim to collaborate like never before to catalyze community resilience
to achieve fair access to nutritious food and resources. The 2030 strategy is

anchored by five pillars:

Improve
Neighbor Access
and Experience

Ensuring dignified
access to preferred
foods through
community-level
and local food
system partnerships

Our

Enhance Food
Sourcing and
Sharing

Food rescue
expansion, like

the Food Rescue
Fund, and disaster

Expand Policy

Advocacy

Federal nutrition
programs like the
Supplemental

Nutrition Assistance

Program (SNAP),

preparedness and

response
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an America where
no one is hungry.

and legislation that

impacts people in the

U.S. facing hunger

o

Increase Holistic Transform
Supports Measurement
and Data

Food prescriptions
and sourcing;
Initiatives like Food
and Health are
critical to ensuring
that everyone has
what they need to
improve their health
and well-being.

Investments in
innovation, like
MealConnect®, our
groundbreaking,
no-cost online
platform

CO-CREATING HUNGER SOLUTIONS WITH NEIGHBORS
Our 2025 Elevating Voices: Insights Report highlights firsthand experiences from people

facing hunger, who shared their stories to help us develop actionable hunger-relief solutions.


https://www.feedingamerica.org/take-action/food-rescue-challenge
https://www.feedingamerica.org/take-action/food-rescue-challenge
https://www.feedingamerica.org/our-work/disaster-response
https://www.feedingamerica.org/our-work/disaster-response
https://www.feedingamerica.org/our-work/disaster-response
https://www.feedingamerica.org/our-work/hunger-relief-programs/snap
https://www.feedingamerica.org/our-work/hunger-relief-programs/snap
https://www.feedingamerica.org/our-work/hunger-relief-programs/snap
https://www.youtube.com/clip/Ugkx_6_5S8dbUxa9GHzFd1-mLlVSA_RiM32o
https://www.feedingamerica.org/research/community-solutions-hunger

Soon into her maternity leave
with her firstborn, Nyx had
gallbladder surgery, resulting in
life-threatening complications.

Ly_dia & Nyx,
Beyvond Blessed Pantry Wisconsin

Second Harvest Foodbank of Southern

Wisconsin

About one-third of U.S.
households with an adult
on disability experience
food insecurity.


https://www.bbpantry.org/
https://www.secondharvestsw.org/
https://www.secondharvestsw.org/
https://www.youtube.com/watch?v=dmj0F_xjFWQ

Urgent and Effective
Advocacy in Action

Hunger-relief supporters rallied with collective urgency to amplify
advocacy efforts in FY25—and that has only intensified in FY26, amid
the longest government shutdown in U.S. history and the lapse in SNAP
benefits impacting over 40 million individuals, including children who
make up 40% of SNAP participants.

FY25 advocacy efforts by advocates like you helped spur significant
change. In July 2025, the Senate passed a bill that cut approximately
$200 billion from SNAP based on preliminary estimates (or around 6 billion
meals lost per year)—the provisions originally passed in the House cut
around $300 billion in benefits (or around 9 billion meals lost per year).

State advocates in FY25 helped drive the passage of 21 positive bills; the
blockage of 31 harmful bills; nearly 800 meetings with state legislators; and
over 5,300 activations by coalition members and neighbor advocates. As
of July 2025, all 50 states, and Washington, D.C. and Puerto Rico, received
the State SNAP Policy Engagement three-year grant to help members
support or defend state requirements for accessing SNAP.

We are inspired by the tremendous support of our partners and donors,
from financial and food investments, to volunteering, to grassroots

advocacy and more. This, along with the network’s advocacy—including
agency and grassroots community partners—helps get more meals onto
the shelves of food banks and pantries nationwide.

For their significant FY25 contributions,
we thank the following and are grateful to the
many others who support this work:

The Annie E. Casey Foundation

J.B. & M.K. Pritzker Foundation
The Rachael Ray Foundation

Food as Medicine 3.0 is on track to

screen over
1.3 million
patients

for food insecurity by the end of 2025.

%
F Pedro & Aliz,
Nevada


https://www.feedingamerica.org/partners/food-and-fund-partners/guiding-partners

Learn more about the impact hunger-relief donors and partners are making in support of Feeding

America’s mission in communities across the country by visiting FeedingAmerica.org/partners.

Bolstering Health Care
Partnerships to Increase
Food Access

At Feeding America, we know that access to nutritious food is
foundational to well-being, and we’re working to integrate food
access into health care systems nationwide. Fair access to healthy
food has been shown to improve physical and mental health for
neighbors experiencing food insecurity, according to a report on
our Food as Medicine (FAM) initiative, a program funded by a
multi-year, $14.1 million grant from Elevance Health Foundation.
The July 2025 report shares key activities and learnings from
the second year of the three-year initiative. Notable outcomes
include the creation of food pantries and pre-packaged food
pick-up boxes at hospitals and clinics, new produce prescription
programs, nutrition courses and home delivery services.

Since launching in 2010, FAM has created the opportunity for
food banks to partner with health care providers to screen

over 1 million patients for food insecurity, resulting in nearly
200,000 referrals for nutritious food. In March 2025, leaders
from partner food banks gathered at Houston Food Bank for the
Food as Medicine 3.0 (FAM3) grantee convening. During the two-
day program, participants shared best practices and explored
effective interventions, and national food-as-medicine experts
helped to identify and navigate emerging opportunities.

are grateful to the many others who support this work:

For their significant food and fund contributions to
our FY25 food and health efforts, we thank the following and

Abbott Fund
Bank of America

Elevance Health Foundation

Turning Excess Into Access

As the nation’s largest food-rescue organization, Feeding America
rescues surplus food to provide safe, healthy options for neighbors facing
hunger. In FY25, the network rescued 4.3 billion pounds of food, a year-
over-year increase of 192 million pounds, moving us closer to our Food

Rescue Fund (FRF) goal to rescue 5 billion pounds annually. We’ve raised

over $23.2 million, to date, through the FRF, which seeks an additional
year-over-year investment of $50 million to scale and establish new and
deeper partnerships between food manufacturers, retailers, farmers, other
strategic partners and network members.

Leveraging the power of technology, over 1.2 billion meals were rescued
through MealConnect® in FY25. The platform facilitated the rescue of
more than 1.4 billion pounds of food, including over 1.2 billion pounds from
retailers and over 200 million pounds of fresh produce.

Our marketing campaign, focused on the Food Rescue Challenge,
leveraged key cultural moments to drive impact. Across the “Big Game”
(Jan. 27-Feb. 11, 2025) and Earth Month (April 1-May 14, 2025) campaigns,
supported by a challenge match and an anchor match, respectively, we
raised over $2.5 million, reached 21 million people, drove 50,000 website
visits, and generated 38,000 social engagements—outperforming year-
over-year benchmarks.

In May 2025, we hosted the second Food Rescue Partner Convening,
featuring guest speakers from Kroger, Tyson Foods, and COX Enterprises
who shared their respective food rescue work and best practices.

For their significant contributions to our
FY25 food-rescue efforts, we thank the following and are
grateful to the many others who support this work:

ALDI, Inc.
BJ’s Wholesale Club

Dollar General Gary and Barbara

General Mills* el

Sheryl Sandberg and

Cargqill* The Church of Jesus
CNH Industrial Christ of Latter-day Saints i e e
=D s 4 . . . Starbucks Coffee
Foundation Nationwide Foundation Company*

The New York Times
Communities Fund

The Rachael Ray
Foundation

Conagra Brands and
Conagra Brands
Foundation

Tyson Foods, Inc.*
US Foods

Walmart and the
Walmart Foundation*

Corteva Agriscience

CVS Health Ray & Kay Eckstein

Charitable Trust

*Food Rescue
Fund founding
and lead donor


https://www.feedingamerica.org/partners/food-rescue-fund
https://www.feedingamerica.org/partners/food-rescue-fund
https://www.feedingamerica.org/about-us/press-room/feeding-america-and-elevance-food-as-medicine-initiative
https://www.houstonfoodbank.org/
https://www.feedingamerica.org/partners/food-and-fund-partners/mission-partners
https://www.feedingamerica.org/partners/food-and-fund-partners/leadership-partners/bank-of-america
https://www.feedingamerica.org/partners/food-and-fund-partners/visionary-partners/elevance-health-foundation
https://www.feedingamerica.org/partners/food-rescue-fund
https://www.feedingamerica.org/partners/food-and-fund-partners/visionary-partners/aldi
https://www.feedingamerica.org/partners/food-and-fund-partners/leadership-partners/bjs-charitable-foundation
https://www.feedingamerica.org/partners/food-and-fund-partners/visionary-partners/cargill
https://www.feedingamerica.org/partners/food-and-fund-partners/mission-partners
https://www.feedingamerica.org/partners/food-and-fund-partners/mission-partners
https://www.feedingamerica.org/partners/food-and-fund-partners/visionary-partners/conagra-brands-and-conagra-brands-foundation
https://www.feedingamerica.org/partners/food-and-fund-partners/visionary-partners/conagra-brands-and-conagra-brands-foundation
https://www.feedingamerica.org/partners/food-and-fund-partners/visionary-partners/conagra-brands-and-conagra-brands-foundation
https://www.feedingamerica.org/partners/food-and-fund-partners/supporting-partners
https://www.feedingamerica.org/partners/food-and-fund-partners/visionary-partners/cvs-health
https://www.feedingamerica.org/partners/food-and-fund-partners/visionary-partners/dollar-general
https://www.feedingamerica.org/partners/food-and-fund-partners/visionary-partners/general-mills-inc
https://www.feedingamerica.org/partners/food-and-fund-partners/leadership-partners/the-church-of-jesus-christ-of-latter-day-saints
https://www.feedingamerica.org/partners/food-and-fund-partners/leadership-partners/nationwide-foundation
https://www.feedingamerica.org/partners/food-and-fund-partners/mission-partners
https://www.feedingamerica.org/partners/food-and-fund-partners/mission-partners
https://www.feedingamerica.org/partners/food-and-fund-partners/guiding-partners
https://www.feedingamerica.org/partners/food-and-fund-partners/guiding-partners
https://www.feedingamerica.org/partners/food-and-fund-partners/leadership-partners/starbucks-coffee-company
https://www.feedingamerica.org/partners/food-and-fund-partners/leadership-partners/starbucks-coffee-company
https://www.feedingamerica.org/partners/food-and-fund-partners/visionary-partners/tyson-foods-inc
https://www.feedingamerica.org/partners/food-and-fund-partners/leadership-partners/us-foods
https://www.feedingamerica.org/partners/food-and-fund-partners/visionary-partners/walmart-and-the-walmart-foundation
https://www.feedingamerica.org/partners/food-and-fund-partners/visionary-partners/walmart-and-the-walmart-foundation
https://www.feedingamerica.org/partners

Statement of Activities

[IN THOUSANDS]

PUBLIC SUPPORT AND REVENUE 2025 2024
FUNDRAISING $311,433  $287,428
DONATED GOODS AND SERVICES 4,659,605 4,722,742

| TOTAL PUBLIC SUPPORT 4,971,038 5,010,170
FOOD PROCUREMENT REVENUE 184,535 222,550
OTHER REVENUE 18,269 15,901
D REvENUE S UPPORT 5,173,842 5,248,621
EXPENSES
MEMBER SERVICES 99,324 118,240
FOOD PROCUREMENT 4,847,837 4,908,178
PUBLIC AWARENESS AND EDUCATION 93,332 110,637
POLICY AND ADVOCACY 15,389 17,541
PROGRAMS 37,224 41,520
RESEARCH AND ANALYSIS 20,888 26,097

| TOTAL PROGRAM SERVICES 5,113,994 5,222,213
MANAGEMENT AND GENERAL 16,273 20,137
FUND DEVELOPMENT 66,309 64,299

| TOTAL SUPPORTING SERVICES 82,582 84,436
TOTAL EXPENSES 5,196,576 5,306,649
s N0 SEQUESTS NVESTHENT o0 s
CHANGES IN NET ASSETS (2,686) (40,855)
BEGINNING OF YEAR RasRNy] 563,900
NET ASSETS AT END OF YEAR 520,359 523,045

Statement of
Financial Position

[IN THOUSANDS]

ASSETS 2025 2024

CASH $356,002 $362,413
ACCOUNTS RECEIVABLE, NET 13,890 18,675
INVESTMENTS 107,510 97,232
CONTRIBUTIONS RECEIVABLE, NET 61,860 59,303
OTHER ASSETS 4,701 3,820
OPERATING LEASE RIGHT OF USE, NET 9,669 11,054
PROPERTY AND EQUIPMENT, NET 18,864 21,205
TOTAL ASSETS 572,496 573,702

LIABILITIES AND NET ASSETS

ACCOUNTS PAYABLE AND

ACCRUED EXPENSES 31,022 27,392
CONTRIBUTIONS RECEIVED IN ADVANCE 673 1,588
LEASES PAYABLE 16,990 19,054
OTHER OBLIGATIONS 3,452 2,623
TOTAL LIABILITIES 52,137 50,657
NET ASSETS
WITHOUT DONOR RESTRICTIONS 417,599 391,738
WITH DONOR RESTRICTIONS 102,760 131,307
TOTAL NET ASSETS 520,359 523,045
TOTAL LIABILITIES AND NET ASSETS 572,496 573,702

Feeding America’s auditors have expressed an unmodified opinion on our financial statements for the
fiscal year ended June 30, 2025. Those financial statements, which are available on Feeding America’s
website, include associated notes that are essential to understanding the information presented herein.



TOTAL PUBLIC OPERATING
SUPPORT & REVENUE EXPENSES

0.3%

POLICY & ADVOCACY

Financial Snapshot 0.4%

RESEARCH
0'3% & ANALYSIS
OTHER REVENUE
0.7%
: PROGRAMS
3.6% "
98.4% :  1.8%
FOOD PROCUREMENT TOTAL
REVENUE PROGRAM : PUBLIC AWARENESS
SERVICES : & EDUCATION
1.9%
6.0%
MEMBER SERVICES
FUNDRAISING
93.3%
90.1% FOOD PROCUREMENT
DONATED GOODS g7oee
& SERVICES 98% of all cash and non-cash E 0.3%
donations go directly into programs -
serving people facing hunger. 1.6% : MANAGEMENT
seecect & GENERAL
TOTAL :
Kristy & SUPPORTING :
SERVICES 1.3%

FUND DEVELOPMENT

In fiscal year 2025, Feeding America
had both total public support and revenue
of nearly $5.2 billion and operating
expenses of $5.2.billion.




With supporters like you engaged in the movement to end hunger, Feeding
America awarded network members more than $194 million* in grants infFY25.
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Support for capacity Enables network Supports food-rescue
building, preparedness and members to invest in initiatives, including regional
short- and long-term relief areas of high need and cooperatives (fresh produce,
in advance of and response high potential protein and dairy) and
families, with a focus urgent and evolving to disasters programs that prevent food
on fair access to challenges of hunger waste at retail, grocery and
nutritious food across the country manufacturing locations

CAPACITY BUILDING COMMUNITY COMMUNITY DISASTER RELIEF FLEXIBLE FUNDING

. PROGRAMS RESPONSE FUND
Investments in
strategic network Initiatives that Supports Feeding
capabilities, research alleviate hunger for America and the
and nutrition children, seniors and network to address
initiatives, and
capacity building

*Feeding America distributes funds to network members year-round. Totals reflect grants awarded July 1, 2024 through June 30, 2025.




Shawn O’Grady, Chair (fiscal year 2025)
Retired Group President
North America Foodservice

Board of
Directors

General Mills

Anne Alonzo

Independent Board Director and Senior
Advisor

Climate/ESG

Claire Babineaux-Fontenot (non-voting)
Chief Executive Officer
Feeding America

Rahsaan G. Bernard*
President and Chief Executive Officer
Building Bridges Across the River

Anna Bourne
Retired Partner
Ernst & Young, LLP

Kofi Bruce
Chief Financial Officer
General Mills

Kelvin Buncum
Retired Executive Vice President
Neighborhood Markets

Monte, Walmart

Illinois

Julie Butner

President and Chief Executive Officer
Tarrant Area Food Bank

Rita Carredén
Vice President, Health
UnidosUS

Eric Cooper
President and Chief Executive Officer
San Antonio Food Bank

Tim Cooper**

Senior Vice President, Supply Chain,
Grocery Distribution Network
Walmart

Elizabeth Dennis

Head of Private Wealth Management/
Managing Director

Morgan Stanley

Christina Hennington**

Former Executive Vice President
and Chief Strategy and Growth Officer

Target Corporation

Marc Howze*

Retired Group President, Lifecycle
Solutions and Chief Administrative Officer

Deere & Company

Jim Kallman
President
Kallman Holdings, Inc.

Eric Leventhal**
Consultant
Spencer Stuart

Kate Maehr

Executive Director and Chief
Executive Officer

Greater Chicago Food Depository

Colleen May**
President
Cargill Bioindustrial Group

Bruce McPheron*

Professor of Entomology, Emeritus
Executive Vice President & Provost, Emeritus
Vice President and Dean, Emeritus

The Ohio State University

Lisa Mensah
President and Chief Executive Officer
Oregon Community Foundation

Gary Rodkin**
Retired President
Conagra Foods, Inc.

Toni Stanger-McLaughlin
President and Chief Executive Officer
Native American Agriculture Fund

Kelvin Taketa

Immediate Past Chair (fiscal year 2025)
Retired President and Chief Executive Officer
Hawai’'i Community Foundation

Srini Venkatesan**
Chief Technology Officer
PayPal

Kyle Waide (non-voting)
President and Chief Executive Officer
Atlanta Community Food Bank

M. Scott Young*
Retired Executive Director
Food Bank of Lincoln (Nebraska)

* Stepped down from service during or at the end of fiscal year 2025, which ended June 30, 2025

**Joined at the beginning of fiscal year 2026, which began July 1, 2025



With Gratitude

Together, we can make sure everyone
in America has fair, dignified access to the

M e et T h o m a s nutritious food and resources they need to

thrive. Your support makes a meaningful
impact as we work, in partnership with

Through City Harvest in Brooklyn, ity for gt noeh fo achieve food
Thomas’ dedicated volunteer heart

shines, deepening his life’s purpose FEEDING

beyond a decades-long career in IT. AMERICA

_ _ _ _ Join the movement
“The work (at City Harvest’s mobile market) is not just about to end hunger today.
feeding people facing hunger, but also bringing neighbors
t ther,” Thomas said. “The hard work of our army of e
ogether, - wo u Y Advocate. Educate.
volunteers can turn this non-descriptive parking lot into a : o )
. . Feeding America® is the largest hunger-relief
ha pPrYy place for a thousand families. organization in the United States. As part of
a network of more than 250 food banks, over
. . . ) 20 statewide food bank associations, and over
Thomas believes deeply in the importance of understanding 60,000 agency partners, food pantries and meal
and celebrating different communities’ needs. Through its e, v nelpee proviet S silien mesll i

tens of millions of people in need last year.

support of City Harvest and similar local partners, Feeding

America helps ensure that every family has the opportunity
to thrive by accessing the foods that nourish them best—
with dignity and respect.

“We help bridge the social divide that caused so
much tension in the city,” Thomas said. “And in
doing so, we’re building a better future.”

Thomas,

= NEWSYork : . ) 161 North Clark Street .
Watch the video to ¥ Suite 700 660 North Capitol Street NW

learn more about Thomas Chicago, llinois 60601 | Washington. BDC 20001

1.800.771.2303
FeedingAmerica.org

©2025 Feeding America. All rights reserved.
Feeding America is a 501 (c)(3) non-profit recognized by the IRS.


https://www.cityharvest.org/
https://youtu.be/6JfHkCnviGU
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