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A LETTER FROM OUR CEO

SHEDDING LIGHT ON WHAT MATTERS MOST
The sun is a powerful symbol of summer. Its bright rays encourage new growth that helps our planet thrive. The
warm glow of a sunny day also illuminates dreary places. It draws attention to the beauty in hidden corners.
Similarly, supporters like you bring hope and energy to the fight
against hunger. You fuel the Feeding America network’s efforts to offer
meals to struggling veterans, share insights from hunger research and
distribute food using new methods.
You are a shining example of what happens when compassionate
people give back in big ways. Thank you for your dedication to our
mission.
Kind regards,

Claire Babineaux-Fontenot
Chief Executive Officer
Feeding America

BECAUSE OF YOU, WE SERVE PEOPLE WHO
HAVE SERVED OUR COUNTRY
“I served in the Air Force for 20 years. I was everywhere,
including Vietnam. After retiring from the military, I worked in
an auto store and in construction.
I’m 81 now and I can’t work anymore. It’s hard to make
ends meet on my retirement income. I’ve been coming to
this veteran’s center for two years. After my wife died, my
counselor said I needed to socialize, and they have great
community here. They also have the food pantry, which helps
me a lot. Toward the end of the month I run out of food, but
what I get here supplements what I buy and keeps me going.

“I DO WHAT I MUST TO SURVIVE
NOW, AND TO ME, THIS FOOD BANK
MEANS SURVIVAL.”
Of course, I was hesitant to come get food at first. I’ve always
provided for myself and my family. But I do what I must to
survive now, and to me, this food bank means survival.”
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Your generous gifts impact the lives of veterans like
Felix. Thank you for supporting Feeding America.
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YOU HELPED PROVIDE MORE THAN

ONE MEALS

BILLION

FOR PEOPLE FACING HUNGER
FROM JANUARY THROUGH MARCH 2019
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FEDERAL
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COMMODITIES
COMMODITIES

380M
373M
RETAIL
RETAIL
DONATIONS
DONATIONS

A meal from Feeding America is 1.2 pounds of product, based on USDA guidelines. If you have any questions, please contact your Feeding America relationship
manager or productsourcing@feedingamerica.org

FEEDING AMERICA HELPS PROVIDE MEALS
TO PEOPLE IN NEED FROM SEVEN SOURCES:
EMERGING RETAIL
DONATIONS

Donations from restaurants,
hotels and convenience stores.

SNAP MEALS

SNAP (Supplemental Nutrition
Assistance Program) meals enabled
by our SNAP referral and application
assistance programs.

FRESH PRODUCE

Donations from farmers
and growers.

PURCHASED FOOD

Groceries bought from
manufacturers and distributors
to fill donation gaps.

FEDERAL COMMODITIES
Food provided by
government programs.

MANUFACTURING
DONATIONS

Donations provided by
manufacturing companies.

RETAIL DONATIONS

Donations from grocery
and retail companies.

DID YOU KNOW?

ABOUT 10,000 AMERICANS TURN 65 YEARS OLD EVERY DAY.

MANY SENIORS WORK HARD FOR DECADES YET STRUGGLE TO GET BY AS THEY AGE.
WITH YOUR SUPPORT, FEEDING AMERICA HELPS PROVIDE MEALS TO 7 MILLION
OLDER AMERICANS. THANK YOU FOR GIVING BACK TO SENIORS.
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THE IMPACT OF YOUR GENEROSITY
We are achieving unparalleled success because of your caring support. In recent months, we have
published new data and insights on hunger, responded to disasters in struggling communities and
invested in forward-thinking meal delivery methods. You are making our accomplishments possible.

MAKING PROGRESS
WITH ePANTRY
Feeding America knows we
must meet people where they
are to effectively address
their needs. We are using new technologies to
help food banks share more meals in struggling
communities. We are in the early stages of
developing ePantry, a digital platform that enables
people to pre-order food directly from a food
bank and pick it up at a convenient location like a
local school, library or store. This approach offers
an alternative to individuals who may not be able
to visit a food pantry but need food assistance.
ePantry is one of several projects Feeding America
is pursuing in partnership with food banks to build
new approaches to food sourcing and distribution.
Special thanks to Walmart Foundation for
supporting this work.

RESPONDING TO
DISASTERS
Feeding America food banks
help their communities recover
from destructive weather and
prepare for anything else Mother Nature may bring.
Following tornadoes and flooding in the Plains and
Midwest, network members increased food delivery
to local pantries, provided meals to temporary
shelters, hosted special food distributions and
more. Additionally, as hurricane season started in
June, Feeding America convened food banks to
share challenges and solutions with one another for
responding to disasters, fostering collaboration and
learning in this important area.
Special thanks to Abbott, ALDI and American
Airlines for packing disaster boxes to help people
impacted by disasters across the country.

You help Feeding America
reach more kids than any
other domestic charitable
organization. Your support
is vital during the summer,
when millions of kids lose
access to school meals.
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SHARING MORE
FRESH FOOD

RELEASING NEW
RESEARCH
Feeding America shared
new insights about hunger in
America by publishing two
research reports. Map the Meal Gap 2019 is the
only study that provides local-level estimates of
food insecurity and food price variation across
the United States. This year’s report indicates
that every community is home to people facing
hunger. Additionally, children are more likely
to face hunger than the general population in
America. The State of Senior Hunger in America
is the definitive source for national- and statelevel data on senior hunger. According to the
research, 5.5 million seniors, or 1 in 12, struggled
with hunger in 2017. These findings enable us
to understand and better serve people facing
hunger in our communities.
Feeding America is grateful to the Enterprise
Rent-A-Car Foundation, The Howard G. Buffett
Foundation, Conagra Brands Foundation and
Nielsen for supporting our research initiatives.

Feeding America is identifying
innovative ways to increase
access to nutritious food. Mobile
pantries are a powerful tool for reaching children
and families, especially in the summer when
school meals are not available. Mobile pantries are
refrigerated vehicles that deliver fresh, perishable
foods directly to residents in areas with limited
access to healthy meals. Currently, 87% of network
members use mobile pantries to deliver more
than 400 million pounds of food annually. Feeding
America is focused on supporting food banks’
efforts to grow this important delivery method.
Network members are sending mobile pantries to
additional areas with high food-insecurity rates,
incorporating more educational activities such
as cooking demonstrations into mobile pantry
distributions, and testing new strategies to reach
more struggling families.
Thanks to Starbucks for generously supporting this
work and to Pilot Flying J for additional support.

WHY STEVE ZEDER AND HIS FAMILY SUPPORT
FEEDING AMERICA
Steve Zeder volunteers each week at an outreach center that receives
food from a Feeding America food bank. He’s there to help in any
way he can—and to hear the stories of the people served. “It helps
you feel connected to the mission,” says Steve.
Steve remembers times in his own life years ago—early in his career
and with young children—when he and his wife Amy struggled to
stretch a tight budget far enough to feed their family. After their
financial struggles were behind them, they were intentional about
identifying where they wanted to do the most good. As they planned
for the future, they reviewed a long list of charities and selected a
few that were most important to them. To support hunger relief long
term, they named Feeding America in their estate plan and became
members of the Feeding America van Hengel Society.*
Today, the Zeder family fights hunger both locally and nationally.
Tomorrow and into the future, their dedication will continue to make a
far-reaching difference because of their legacy gifts.
* The van Hengel Society is named for John van Hengel, the founder of the modern food bank movement, and honors individuals who make legacy gifts, including bequests
and charitable gift annuities, in support of Feeding America.
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THANKS TO OUR SUPPORTERS, WE ARE
MAKING STRIDES AGAINST HUNGER
Our partners recognize the positive difference their support makes for children and families in need. By
launching engaging campaigns in partnership with Feeding America, they help struggling households
get the nutritious food they need during the summer and throughout the year.

With help from millions of supporters across the country,
Red Nose Day’s 2019 campaign raised over $40 million for
Feeding America and other charities to support programs
for children in need.

Over the past six years, Walmart and Sam’s Club
have helped secure an incredible 1 billions meals for
Feeding America through the “Fight Hunger. Spark
Change.” campaign. Working together with food
banks, product suppliers and shoppers nationwide,
this initiative has had unprecedented success feeding
hungry families.

Morgan Stanley celebrated 10 years of
partnership with Feeding America and kicked
off their Global Volunteer Month in Times
Square, packing over 2 million meals for
children and families in a single day.

During the Second Annual Day of Service
with Metallica and the All Within My Hands
Foundation, Metallica band members and over
3,000 fans volunteered at food banks.

In June, during National Dairy Month, the dairy
community and Laila Ali launched a three-vehicle
‘Real Love Convoy’ on a cross-country tour to raise
awareness of child hunger and provide kids with free
milk and dairy foods.
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The Fresh Market helped provide more than
2.5 million meals to Feeding America through
the Meals on a Mission fundraiser in May.
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YOU ARE HELPING US MEET THE NEED
AND END HUNGER
YOU FUEL ADVOCACY FOR CHILDREN AND FAMILIES
With your support, Feeding America collaborates with lawmakers and advocates for important policies to protect
and support people facing hunger. We are working alongside the United States Department of Agriculture (USDA)
to channel food from U.S. farmers to food banks for distribution through The Emergency Food Assistance Program
(TEFAP) as part of trade mitigation relief. Food banks nationwide have received 288 million pounds of food this year
and $34 million to distribute hard-to-access items such as milk, protein and
produce. USDA has announced additional food purchases which will bring more
meals to families in need.
Feeding America also advocated for nutrition assistance for disaster-impacted
areas in a disaster-relief funding bill that recently passed. The bill allocates $19
billion in much-needed aid to communities battered by natural disasters.
Additionally, Feeding America launched our advocacy efforts for a strong child
nutrition reauthorization. This bill funds vital federal nutrition programs for
children, including the national school breakfast and lunch programs and summer
feeding programs. Feeding America network members testified before the Senate
Agriculture Committee during a recent hearing for the bill, sharing stories of child
hunger in their communities. Their objective was to encourage support for federal
nutrition programs, with a focus on increasing access to meals for children when
school is out. Your support helps us nourish households in need.

THANKS TO YOU, OUR INFLUENCE IS GROWING
With your help, Feeding America connects with celebrity volunteers and key influencers. They give their voices and time
to food banks, lending their names to raise awareness of hunger in America.
In May, Shanola Hampton,
JoAnna Garcia Swisher,
Leighton Meester, Malin
Akerman and Jennie
Garth, along with Jennie’s
daughter Luca Facinelli
(pictured right), helped
distribute food at a mobile
pantry with Los Angeles
Regional Food Bank.
In April, Mashable and
HuffPost featured Jess
Kurti as she became the
first volunteer to visit every
Feeding America food
bank. Your support inspires
others to give back too.
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CONCLUSION
Your partnership makes it possible for children and families to enjoy the summer instead of worrying about where
they will find their next meal. Thanks to your compassion, food banks have the resources to offer the bright
promise of a warm meal to many people in need. And that’s not all—you also enable Feeding America to dive into
hunger data, strengthen our disaster-relief expertise and test new food delivery innovations. Thank you for your
steadfast commitment to the fight against hunger.

WAYS TO ENGAGE

1

We can end hunger—one helping at
a time. Join Feeding America and
hunger-relief supporters nationwide
in taking a stand for struggling
communities during Hunger Action
Month in September.
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Read our Hunger Blog for
real stories of people facing
hunger, innovative solutions
for nourishing communities,
and creative ways to give
back.
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Your compassion can have
a lasting impact on families
in need. Visit our website
to learn more about
including Feeding America
in your estate plans.

35 East Wacker Drive
Suite 2000
Chicago, IL 60601
1627 I Street, NW
10th Floor
Washington, DC 20006
800.771.2303
www.feedingamerica.org
Feeding America is a nationwide network of food
banks that feeds more than 46 million people
through food pantries and meal programs in
communities across America and leads the nation
in the fight against hunger.
Support Feeding America and help solve hunger.

Donate. Volunteer. Advocate. Educate.

