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SOLVING HUNGER TO ENSURE OUR CHILDREN 
HAVE FUEL TO GROW HEALTHY AND STRONG 

In America today, nearly 16 million children are food-insecure—an 

alarming 1 in 5 of our nation’s young people. Many children rely on 

the free and reduced-price meals they receive during the school year, 

however when school is out, those meals are simply not available—

and millions of children face a long summer without enough to eat.

The Feeding America network is ready for the increased need that 

summer brings. We are strengthening our organizational Child Hunger 

Strategy to meet the needs of food-insecure children and their 

families; food banks are expanding programs to provide more meals 

to more children throughout the summer; and our generous partners 

host campaigns each spring that help raise the extra food and funds 

needed to feed children facing hunger in the coming summer.

On these pages, you will learn more about how we are fostering programs to ight child and family hunger. In our 

highlights spread you can see for yourself how we have put your generous donations to good and important use. 

You will learn about Belenda and her grandchildren and what hunger looks like in your community through our 

Map the Meal Gap 2014 study, which documents the rates of hunger in every county and congressional district  

in America.

With our iscal year 2014 freshly behind us, it is important to recognize the incredible strides we have made 

together in solving hunger—I look forward to taking even bolder strides in the year ahead. In August, we will 

release results from Hunger in America 2014—the largest and most comprehensive study on domestic hunger 

to date. We will also recognize our annual Hunger Action Month in September. I know you will hear from us 

throughout the summer about these two critical priorities.

Thank you truly for your continued commitment to Feeding America. We all have a role to play in solving hunger 

and we thank you for doing your part. You inspire us with your dedication and support of our eforts to provide 

more food to more people in need. 

Thank you for investing in Feeding America and our mission.

Very truly yours,

Bob Aiken

Chief Executive Oicer

Feeding America

“Only 12% of the charities we rate have received at least 3 consecutive 4-star 

evaluations, indicating that Feeding America outperforms most other 

charities in America. This “exceptional” designation from Charity Navigator 

diferentiates Feeding America from its peers and demonstrates to the public 

it is worthy of their trust.” 

 Ken Berger, Charity Navigator, President & Chief Executive Oicer  

 July 1, 2014

Feeding America was awarded four 
out of four stars by Charity Navigator 
for the third consecutive year.
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FEEDING AMERICA BY THE NUMBERS
MEALS BY SOURCE FROM JANUARY THROUGH MARCH 2014

With your support, Feeding America sourced 793.7 million meals for  
Americans in need in the third quarter of our iscal year 2014.

TREMENDOUS GROWTH IN SUMMER MEALS HELP MEET THE NEED

Here in America, a record-high 16 million children face hunger. 

Thanks to your support, last year the Feeding America network 
provided 92.8 million meals to children through special programs like the 
Summer Food Service Program and Kids Cafe. These meals are a critical 
addition to the more than 1 billion meals we provide to children through 
traditional food pantries and grocery programs, as targeted child hunger 
programs reach children when they are at their most vulnerable.

SUMMER PROGRAMS MAKE THE DIFFERENCE 
FOR BLENDA AND HER GRANDCHILDREN  
“I worked for the state for 40 years. The last few I spent 

approving food stamp applications for folks on the other 

side of the desk. I never thought that someday I’d be the 

one in need of help. 

A few years ago I was given guardianship over my two 

grandsons, Aaron and Carson. At the time I had enough 

money to feed myself, but suddenly I had two growing 

boys to feed too. I work fulltime, but my income was not 

going to be enough. Food was going to be a problem. 

During the school year I could make my dollars stretch. 

School provided them with free breakfast and lunch so I only 

had to worry about dinner. But as that irst school year came 

to an end, I grew anxious knowing I’d need to provide them 

each with two extra meals.

At irst I was embarrassed to ask for help. But this was 

beyond me—it was about my grandchildren eating. I knew I 

had to do whatever it took to keep them from going hungry. 

I sent my boys to a summer program—sponsored in part 

by Golden Harvest Food Bank in Augusta, Georgia—that 

provided them with free breakfast, lunch and sometimes a 

little bag of food to take home on the weekends. The help 

made all the diference.

The summer feeding program gives my grandchildren the 

fuel they need to do well when they go back to school, 

which will help them get into college. In that way, it’s 

providing them with so much more than food—it’s providing 

my grandchildren with a future. 

Purchased 
Food

Fresh 
Produce

Federal 
Commodities

Manufacturing 
Donations

Retail 
Donations

1.0%

106.8M MEALS

3.4%

105.9M MEALS

37.0%

134.8M MEALS

6.8%

179.7M MEALS

11.3%

266.5M MEALS

Meals by source are compared to the same quarter last year.   
A meal from Feeding America is 1.2 pounds of product, based on USDA guidelines.

Blenda and her grandsons sit on their porch in Augusta, Georgia.

114% INCREASE
IN MEALS DISTRIBUTED

THROUGH CHILD HUNGER PROGRAMS

IN THE LAST FIVE YEARS.
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FEED, LEAD AND STRENGTHEN:  
STRATEGIC ACTION HIGHLIGHTS

With your support, Feeding America works to achieve a hunger-free America. 

Together, we are making a diference in the lives of the people we serve.

FEEDING THE NATION

Feeding America’s ongoing commitment to 

nationwide disaster relief and recovery 

services is being further strengthened with 

our 3R Network Initiative. The 3R refers to the 

interrelated disaster priorities of Relief, Recovery 

and Resiliency. The two-year pilot, developed with 

support from and in partnership with the Margaret A. 

Cargill Foundation and The Allstate Foundation, consists 

of a specialized program to build the capacity of food 

banks for more efective preparedness, response and 

community re-stabilization in the wake of natural 

disasters. Feeding America anticipates the outcomes of 

this grant opportunity will help improve our collective 

capacity to provide efective disaster relief.

An estimated 70 billion pounds of safe, 

nutritious food go to waste each year in 

America, including foods lost through 

manufacturing, and from retail and foodservice 

operations. Feeding America worked with the 

Food Waste Reduction Alliance on the release of The 

Best Practices and Emerging Solutions Toolkit to help 

businesses in the food sector reduce the amount of food 

waste sent to landill and increase the amount of 

donations to Feeding America food banks. By capturing 

more food before it is lost, we can provide more meals to 

children and families in need.
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SPOTLIGHT:  
WHY WE SUPPORT 
FEEDING AMERICA

Andrew Reich and Christine Lennon have 

been generous supporters of Feeding 

America and the Los Angeles Regional Food 

bank for several years. They have passed 

along their spirit of philanthropy toward 

conservation and hunger relief to their  

young twins.

“The issue of hunger in this country is a moral 

one for us. It is fundamentally wrong that 

people should go hungry in such a prosperous 

country. It is incumbent upon those of us who 

are more fortunate to share our resources to 

make sure no one in America is forced to go to 

bed hungry.

Almost as soon as our twins were old enough 

to talk, they started to ask us about the 

homeless and hungry people they saw around 

them in Los Angeles. They would see someone 

holding a sign and ask what it said. When we 

would tell them it said, “Hungry, please help,” 

they would ask why we weren’t helping them. 

We would explain that we were trying to help 

people like them in what we feel is a better 

way. By supporting Feeding America, as well 

as our local Los Angeles food bank, we are 

helping to provide a place for them to ind a 

consistent source of food.  

We are constantly impressed by the ability 

of Feeding America to stretch the value of 

each donated dollar. We feel good about 

contributing to such an eicient organization.”

LEADING THE MOVEMENT 

Throughout this summer, Feeding America’s 2014 Summer 

Food Service Program Public Service Announcement 

(PSA) campaign is running in 122 markets. Thanks to our 

partnership with the Ad Council, the campaign includes 

radio, television and outdoor placements, such as billboards 

and bus shelters. Themed “Summer Isn’t Fun When You’re Hungry,” 

the client-facing campaign aims to reach families facing hunger this 

summer and raise their awareness and increase participation in 

summer feeding programs.

Recently, Feeding America acquired technology and 

telecommunication services to connect low-income 

people to assistance resources. We are excited to enter 

into the research and development phase to determine 

how best to apply these assets to Collaborating for Clients, 

our dynamic and multi-year project to help clients achieve stability 

and self-suiciency. Over the next 18 months, Feeding America will 

engage network food banks and external expertise to explore 

options for leveraging technology to communicate directly with the 

people we serve.

So far this year, more than half of the United States 

Congress—236 House Members and 53 Senators—have 

taken a concrete action to support Feeding America’s 

legislative agenda. We are working to build on this 

momentum as we turn our strategic focus toward the 2015 

Child Nutrition Reauthorization bill (CNR). Every ive years, Congress 

reexamines the bill, which governs federal child nutrition programs. 

The Feeding America network advocates for strong support and 

funding of this bill, which is critical to solving hunger among children 

in the Unites States.

STRENGTHENING THE SYSTEM 

Together, the Feeding America network feeds more children 

than any other charitable organization. To ensure we 

continue to live up to this great responsibility, Feeding 

America undertook a year-long project to analyze and 

optimize our organizational Child Hunger Strategy to best 

support the fundamental and nutritional needs of children at risk of 

hunger. The key diference in our strategy moving forward is that we 

are now holistically focused on reducing food insecurity for children 

and their families. To make real and lasting progress toward solving 

childhood hunger in America, we will bolster interventions that 

increase meal access for the whole family through targeted programs, 

feeding agencies and Supplemental Nutrition Assistance Program 

(SNAP) outreach. 
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CAMPAIGNS TO RAISE AWARENESS AND  
INCREASE ENGAGEMENT 
Our corporate, celebrity and media partners are critical to Feeding America’s eforts to lead the movement to solve 

hunger. These partners help us spread awareness, connect more people with the cause and ultimately provide more meals 

to our neighbors in need. 

In partnership with the Milk Producers Education Program and the 

National Dairy Council®, Ellie Krieger, Maura Daly and Jesse Tyler 

Ferguson kicked-of The Great American Milk Drive at City 

Harvest in New York. The campaign has already raised more  

than 60,000 donated gallons of milk for families in need.

General Mills’ Outnumber Hunger concert, featuring Big 

Machine artists Florida Georgia Line, aired in more than 30 

markets and streamed live on USAToday.com. The Outnumber 

Hunger campaign has provided over 30 million meals to date!

Land O’Lakes Pinterest campaign, Pin A Meal Give A Meal, 

resulted in 2,700,000 donated meals and was bolstered  

by top food blogger Ree Drummond’s appearance on  

“The TODAY Show.”

Feeding America was featured at  

The Critics’ Choice TV Awards in 

Beverly Hills, thanks to partner Sabra.

The nation’s 180,000 letter carriers 

collected 72.5 million pounds of 

donated food from mailboxes across 

the country for the annual Stamp Out 

Hunger food drive—the largest 

single-day food drive in the nation.

YouTube sensations the Golden Sisters 

shared their Selfie to Solve Senior 

Hunger video to support Older 

Americans Month in May. 

Food Lion announced Food Lion Feeds, 

the grocer’s renewed focus on eliminat-

ing hunger in its local communities, with 

a Week of Giving and commitment to 

provide 500 million meals to individuals 

and families by 2020.

ConAgra Foods and P&G teamed up to ight child hunger 

through Child Hunger Ends Here. The campaign enlists the 

support of Hunter Hayes, whose hit single “Invisible” and 

concert tour bring awareness to the child hunger issue.

http://milklife.com/give/videos/2337
https://www.outnumberhunger.com/
https://www.outnumberhunger.com/
http://www.pinterest.com/landolakesktchn/pin-a-meal-give-a-meal-2014/
http://www.today.com/id/55080232/ns/today-today_food/t/pin-make-meals-good-cause-pasta-scones-more/#.U7L4SPldX_F
https://www.youtube.com/watch?v=h2bbBaapI64&feature=youtu.be
https://www.youtube.com/watch?v=h2bbBaapI64&feature=youtu.be
http://www.multivu.com/mnr/7238651-food-lion-feeds-pledges-hunger-relief-500-million-families-through-2020
http://www.childhungerendshere.com/
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SOLVING HUNGER BY UNDERSTANDING THE 
NEED IN EACH COUNTY
As Feeding America’s Map the Meal Gap 2014 research shows, hunger exists everywhere—in every county across the 

United States. The annual study measures the population afected by food insecurity and the factors that contribute to 

need in households across the country. It is the only study available that provides county-level estimates of food 

insecurity in the United States. This April, the launch of the most recent Map the Meal Gap analysis made a larger splash 

than ever before, garnering more than 460 million media impressions and publication in national media outlets such as 

USA Today, C-SPAN, MSNBC and The Washington Post.

NUMBER OF
FOOD-INSECURE PERSONS

52
WEEKS

X X X

=

X

WEEKLY FOOD 
BUDGET SHORTFALL

$15.82

7 OF 12
MONTHS

7

12

COST OF
FOOD INDEX

52

8.6B MEALS
ANNUAL NATIONAL ADDITIONAL FOOD BUDGET SHORTFALL  REPORTED  BY FOOD-INSECURE INDIVIDUALS 

PUTTING IT ALL TOGETHER:

HERE’S AN INSIDE LOOK AT WHAT WE LEARNED:

MILLION

ION

FOOD INSECURITY 
EXISTS EVERYWHERE

CHILDREN
ARE AT HIGHER RISK

30% +25 - 29%20 - 24%15 - 19%4 - 14%

CHILD

HOW FAR DOES A GROCERY BUDGET GO?

$3.99

$3.34
$3.19

$3.14

$3.08

$2.84

$2.56

$1.93

New York 

County, NY

Nantucket 

County, MA

Beaufort County 

(Hilton Head), SC

Orange County 

(Orlando), FL

Cook County

(Chicago), IL

Pitkin County 

(Aspen), CO

Napa 

County, CA

Maverick

County, TX

IN BRISTOL COUNTY, RHODE ISLAND, ONE DOLLAR PURCHASES

47% LESS FOOD
THAN THE NATIONAL AVERAGE

HOW DOES THE PRICE OF A MEAL VARY NATIONALLY?

National Average

Bristol County, RI

Willacy County, TX

FOOD-INSECURE INDIVIDUALS 
WOULD NEED AN ADDITIONAL FOOD BUDGET OF

ON AVERAGE

TO PURCHASE ENOUGH FOOD FOR THIER HOUSEHOLD.

$15.82 PER WEEK

THE COST OF AN AVERAGE MEAL VARIES BASED ON WHERE YOU LIVE:

Visit the interactive map at feedingamerica.org/mapthegap to learn more about hunger in your community.

http://www.usatoday.com/story/news/nation/2014/04/16/hunger-crisis-recession/7559713/
http://www.c-span.org/video/?319005-8/washington-journal-food-insecurity
http://www.msnbc.com/msnbc/hunger-the-us-historic-highs
http://www.washingtonpost.com/blogs/govbeat/wp/2014/04/18/these-11-graphics-show-how-bad-local-food-insecurity-can-be-in-america/
http://feedingamerica.org/hunger-in-america/hunger-studies/map-the-meal-gap.aspx
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Because of you, Feeding America is making real and lasting progress in our shared mission to solve hunger in 

America. Your generous contributions of food, grocery products, funds, volunteer hours and promotional support 

make it possible for our network to provide nutritious meals to the families and individuals who need help. 

Together we will strengthen our interventions to ensure that every man, woman and child has the fuel they need 

to live a healthy and active life. Thank you for your partnership. 

For the past four years, Co��gra �oo�� �oundation 

has supported the Hunger-Free Summer program, 

which has provided $3.2 million in summer feeding 

grants to 67 member food banks in 37 states. To 

date, their support has provided 3.8 million meals to 

children in need during the summer. We are grateful 

for their partnership.

35 East Wacker Drive 

Suite 2000 

Chicago, IL 60601 

800.771.2303 

www.feedingamerica.org 
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Donate. Volunteer. Advocate. Educate.

http://www.feedingamerica.org

