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PROVIDING FOOD AND HOPE 
FOR A BRIGHTER TOMORROW
Feeding America is a vibrant network that is performing incredible work every 

day—from food sourcing and distribution, to advocacy, program development, 

research and partnership building. Through your support, we are a more than 

$7.75 billion organization that distributes 3.7 million meals annually. These 

achievements are only possible because of donors like you. 

As a college student I began working with people who had been excluded from 

society and opportunity, and continued that work in graduate school. Those 

early years crystallized for me the responsibility I had to devote my career and 

my choices in life to making life better for others. I continue to believe that in 

a land bursting with prosperity there are still so many people who struggle to 

simply get by.  

I have found in Feeding America an organization dedicated to transforming lives and communities. I am deeply 

moved by its mission to feed people and end hunger—a problem that touches 48 million people across the U.S. 

And I strongly believe that solving hunger is critical to solving other problems facing people living in poverty as 

well. As Nobel-prize winner Norman Borlaug said, “Without food, man can live at most but a few weeks; without it, 

all other components of social justice are meaningless.”

As I begin my tenure at Feeding America, I count myself fortunate to be in a community of exceptional and 

dedicated professionals, outstanding board members, volunteers, generous donors and partners who make our 

work possible. You are essential to our mission, and the unique assets you bring to the table help us change lives. 

Together, I’m certain we can eliminate the burden of hunger imposed upon so many of our neighbors in need. 

Within these pages you will see that our collective work makes a diference. You’ll read about John and Julie, 

a couple who never dreamed they would worry about their next meal. They are so grateful that in their time of 

need, Feeding America was there—providing food and hope for a brighter tomorrow. You’ll also read about the 

ways our individual and corporate partners participated in Hunger Action Month—from taking “spoon selies” to 

participating in our tele-town hall hosted by chef Mario Batali.

Feeding America is meeting the needs of families, children and older Americans more than ever before. But there is 

more work to do. Thank you for your investment in Feeding America, and for combining compassion and action to 

improve the lives of the 46 million people we serve. Working together, the fruits of our labor can produce a harvest 

that is more than enough for everyone. Working together, we can solve hunger.

With kind regards,

Diana Aviv 

Chief Executive Oicer 

Feeding America
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WITH HELP FROM A FOOD PANTRY, JULIE  
AND HER FAMILY WEATHER A DIFFICULT TIME
“Of my three kids, Hailey, 8, is the most sensitive to the 

fact that things have been tight for our family lately. 

Six months ago I was laid of from my job in college 

admissions right as my husband, John, went out of 

work on disability due to injuries from his construction 

job of 14 years. 

As our savings dwindled, Hailey watched me sort 

through a huge binder of all our utility bills, credit card 

and mortgage statements—methodically calling each 

company to see who could work with us. She saw the 

relief on my face when we learned of the food pantry; 

and she sees the gratitude I feel each month when 

volunteers load up our car with healthy food and fresh 

produce, knowing that with the pantry’s help, her dad 

and I will make sure that she, her brother and sister will 

always have enough to eat. 

Most of all, I hope she can see that things are looking 

up for us; John just took a new job that will be easier 

on his body, and we’re getting slowly back on our feet. 

With our monthly relief from the food pantry, our family 

has been able to weather this diicult period together.”

FEEDING AMERICA BY THE NUMBERS

MEALS BY SOURCE FROM APRIL THROUGH JUNE 2015

With your support, Feeding America sourced 879.3 million meals for Americans in need in the fourth quarter  

of iscal year 2015, 2.7 percent more meals compared to the same quarter last year.

Meals by source are compared to the same quarter last year.   *Prepared meal providers such as restaurants, hotels and convenience stores

A meal from Feeding America is 1.2 pounds of product, based on USDA analysis.

CAPTURING EXCESS FOOD
In iscal year 2015, the Feeding America network and our partners diverted 
2.6 billion pounds of good, safe food from going to waste, resulting in  
more than 2 billion meals for families facing hunger. By capturing  
excess food we can feed America and help protect the environment.

1.0%

175.0M MEALS
19.9%

152.9M Meals

10.2%

306.0M Meals

13.4%

5.7M Meals

20.8%

133.2M Meals
1.7%

106.5M Meals

Julie, John and their family receive food from Resurrection Life 

Fellowship, a food pantry supported by Food Bank of Western New 

York, a member of Feeding America.
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MEETING THE NEED AND STABILIZING LIVES: 
STRATEGIC ACTION HIGHLIGHTS
For over 35 years, our mission has been to help people access the food they need to feed their families. 

We have seen irst-hand that when families struggle to get enough to eat, they are often struggling for 

stability in other areas too—to pay for housing, medical care, transportation and other necessities. 

To solve hunger, Feeding America is committed to providing more meals to people in need and 

partnering with other organizations to help families address the root causes of their food insecurity. 

Our goal is clear: By 2025, our high performing network, in collaboration with charitable and 

government partners, will provide access to enough nutritious food for everyone struggling with 

hunger and improve food security for the people we serve to help them stabilize their lives. By 

helping families achieve stability, we provide them with a better chance of a food-secure future. Each 

day we move closer to this goal because of the support of donors like you. We are glad to have you  

as partners on this journey.

Ten years ago, Hurricane Katrina made 

landfall in the Gulf, completely altering the 

landscape and the lives of area residents.  

The Feeding America network of food banks 

responded quickly, providing emergency food 

assistance to more than 6 million residents and evacuees in 

Louisiana, Alabama, Mississippi, Florida and Texas. In total, 

because of incredible donor support, Feeding America 

provided 82 million pounds of food, raised $34 million and 

provided scores of trained volunteers. The video 

Remembering Katrina: Feeding America Responds to 

Disaster commemorates the millions of people who were 

afected, and the community leaders, volunteers and donors 

who helped in a time of disaster and continue to help even 

now as recovery is still taking place. 

Feeding America remains grateful for all the corporations, 

foundations and individuals that generously supported  

our Katrina relief eforts, and all that continue to support 

our disaster work.

During September, more than 750 people 

joined our tele-town hall with chef Mario 

Batali  to learn about the importance of the 

Healthy Hunger-Free Kids act. Batali is a 

member of the Feeding America 

Entertainment Council and a longtime anti-hunger 

advocate. We are grateful for his passion for raising 

awareness of hunger in the U.S. and his work to bring 

nutrition and hunger relief to all Americans. 

Feeding America is pleased to announce that 

Hilary Seligman, MD, MAS has joined Feeding 

America as lead scientist and senior medical 

advisor. Dr. Seligman will be leading the 

development and design of Feeding America’s 

research agenda to gather data on food insecurity, poverty, 

nutrition, health and other social policies; to develop program 

models that help food-insecure families; and to position 

hunger as a public health issue.

Feeding America is building partnerships with 

other organizations to meet families’ priority 

needs of food security, housing, health and 

employment and income. As part of this 

initiative, known as Collaborating for Clients, 

Feeding America recently selected ive food banks to 

receive three-year pilot grants: Mid-Ohio Food Bank, Food 

Bank of Northern Nevada, Second Harvest Food Bank of 

Northwest North Carolina, FIND Food Bank in Southern 

California and Vermont Food Bank. The food banks will use 

the grants to pilot collective impact approaches with local 

partners to achieve community-level outcomes that improve 

family stability. 

We are grateful to the Laura and John Arnold Foundation 

for providing generous funding for the pilot grants.

$$

In order to achieve our 10-year goal to meet 

the need and stabilize lives, the Feeding 

America network aims to increase total 

network funding to $1.5 billion annually, by 

2025. To support this, Feeding America 

ofers Network Fundraising Services—tools, 

guidance and resources to grow and sustain local 

fundraising eforts—to member food banks. Now in its  

irst year, member food banks are accessing a variety of 

services to build their fundraising programs and invest in 

areas of growth and opportunity. For the Chattanooga 

Area Food Bank, the results of a development assessment 

are guiding the food bank towards building infrastructure 

that will strategically grow its fundraising capacity. “We 

https://www.youtube.com/watch?v=Al8jk2elGk8
https://www.youtube.com/watch?v=Al8jk2elGk8
https://soundcloud.com/feedingamericaadvocacy/feeding-america-townhall-with-mario-batali
https://soundcloud.com/feedingamericaadvocacy/feeding-america-townhall-with-mario-batali
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knew we were going to have to grow, but we didn’t know 

the best way, and that’s where the development 

assessment really helped,” says Marisa Ogles, Director of 

External Relations for the food bank. 

Feeding America is grateful to the Trustees’ Philanthropy 

Fund of Fidelity Charitable for their generous support of 

Network Fundraising Services.

In September, Feeding America launched a 

new online peer-to-peer fundraising platform 

called Set the Table™ to empower individuals 

to turn everyday events like birthdays or 

holidays into opportunities to collect funds 

for Feeding America from friends and colleagues. Participants 

access a personalized online fundraising center with tools 

to set up a personal fundraising page, accept online 

donations, email friends and family, connect with 

supporters through social media, and track their progress 

in the ight to end hunger. Now supporters have the power 

to truly set the table for families in need.

Feeding America empowers local food 

rescue, connecting food pantries and meal 

programs to grocery retailers in their area 

for timely and frequent pick up of available 

food. We call this connection agency 

enabling. Through a detailed analysis of our network and 

funding from the Hillshire Brands Foundation, Feeding 

America created an Agency Enabling Best Practices 

Manual and three training videos to help food banks 

maximize local agency/retailer partnerships. The 

materials also coach food banks on how to expand 

agency capacity to support even larger volumes of retail 

donations, ensuring that more meat, produce and dairy 

items make their way quickly to neighbors in need.

SNAP, the Supplemental Nutrition 

Assistance Program, is a federal nutrition 

program that provides low-income families 

with the means to secure much-needed 

food and groceries. In August, Feeding 

America hosted a peer learning initiative known as the 

SNAP Partnership Capacity Institute for a select group of 

10 food banks. The Institute’s goal is to help food banks 

learn and leverage local SNAP partnerships that lead to 

SNAP application growth. Halfway through the Institute, 

local SNAP partners—such as partner agencies who conduct 

SNAP outreach—elected by each participating food bank will 

join the institute to share ideas on how to collaboratively 

enhance SNAP outreach. Feeding America will continue 

engaging the participating food banks and SNAP partners 

throughout the year and will also share key learnings from 

this institute across the Feeding America network. 

Each year, Feeding America hosts a  

Partner Summit to share our most 

innovative initiatives with top-tier inancial 

partners and enable them to engage with 

other corporate hunger champions. With 

gracious support from Tyson Foods, Feeding America 

held its 2015 Partner Summit on October 20, 2015 for 

nearly 40 dedicated supporters from 28 leading 

companies. The event included presentations on Feeding 

America’s strategic initiatives, an open forum for 

attendees to raise hunger-related discussion topics, a 

town hall style meeting with Feeding America’s executive 

team and special remarks from Diana Aviv, Feeding 

America’s new CEO.

HUNGER ACTION MONTH

This Hunger Action Month the spoon took center stage 

to raise awareness during “Spoontember.™” From print 

ads to sharing social media “spoon selies”—balancing a 

spoon on your nose—individuals, corporate partners and 

celebrities leveraged their social networks to raise awareness 

in the ight to end hunger. Celebrity engagement hit an 

all-time high and a record number of corporate partners 

participated this year. One-hundred percent of the Feeding 

America network participated in the campaign for the 4th 

year running; members activated within their communities 

in a myriad of fun and innovative ways, including turning 

community buildings and monuments orange. 
Chef Mario Batali posted a spoon selie. 

http://www.feedingamerica.org/ways-to-give/set-the-table/
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BUILDING AWARENESS TO INCREASE ENGAGEMENT
We are grateful for partnerships that help raise awareness of the issue of hunger. Whether sorting food, making 

grilled cheese sandwiches or handing out specialty cakes, our celebrity partners’ willingness to roll up their sleeves 

at local food banks and agencies brings a boost to staf, volunteers and the clients we serve. In addition, our 

corporate partners’ creative cause marketing campaigns connect more people with our mission, raise funds and 

ultimately provide more meals for our neighbors in need.

The Cheesecake Factory is donating $0.25 to Feeding 

America for every slice of Salted Caramel Cheesecake sold 

over the coming year. The company also collected 180,452 

pounds of peanut butter for Feeding America during its 

eighth annual Hunger Action Month Peanut Butter Drive.

Dannon reached their goal of providing 500,000 meals to 

people in need less than halfway through the Sack Hunger 

Sweepstakes. Dannon donated $5 to Feeding America for 

every sweepstakes entry for NFL prizes up to $50,000, and 

committed an additional $50,000 through other channels.

Bank of America and Feeding 

America have partnered to ight 

hunger across the country through 

Give A Meal, now in its ifth year. 

Between now and December 31, 

2015, Bank of America will give 

$2 for every $1 donated online at 

http://www.bankofamerica.com/

give.

TLC will donate one million meals to Feeding America 

through “Give A Little TLC”. TLC’s Cake Boss Buddy 

Valastro spoke about Feeding America during the 

season premiere of his show and created a Public Service 

Announcement (PSA) as part of the campaign.

Panda Restaurant Group provided $1 million to Feeding 

America through Family Day, a one-day event held on June 

8, 2015. On Family Day, each plate purchased at all Panda 

Express locations generated a $1.20 donation to Feeding 

America. All proceeds were matched by the founders of 

Panda Restaurant Group, Andrew and Peggy Cherng, to 

maximize the impact of the funds in alleviating hunger.

Jason Grilli, pitcher for the 

Atlanta Braves and Feeding 

America Entertainment Council 

member, was nominated for the 

esteemed Roberto Clemente 

Award in honor of his work with 

Feeding America. Here he is 

kicking of Feeding America’s 

“Say No To Summer Hunger” 

events by serving lunch to kids  

in need.

50 Cent, Feeding America 

Entertainment Council 

member, highlighted 

Hunger Action Month on 

The Meredith Vieira Show, 

where he also spoke about 

child hunger, volunteerism 

and why he supports 

Feeding America.

Entertainment Council members 

Samantha Harris, Betsy Brandt and 

Jennie Garth served meals to kids 

facing hunger at a Feeding America 

“Say No to Summer Hunger” event held 

at the Central Library in downtown Los 

Angeles in partnership with the Los 

Angeles Regional Food Bank.

http://www.bankofamerica.com/give
http://www.bankofamerica.com/give
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SPOTLIGHT: 
Why I Support Feeding America

For nearly two decades, Bob Gerber and his wife,  

Dr. Veronica Rynn, have supported Feeding America 

and their local communities. Bob dedicates much of 

his time to working on sustainable food issues through 

the nonproit organization he co-founded, Sustainable 

Aquidneck.  He is a leader in creating a comprehensive 

food plan on Rhode Island’s Aquidneck Island, as part  

of the Island Commons Initiative. 

Bob says: “There is something so immediate and 

incontrovertible about the satisfaction of feeding 

someone who is hungry. When I donate to Feeding 

America, I know I am making it possible for those 

struggling with hunger to get the food they need.  

All I have to do is write the check—Feeding  America 

does the heavy lifting. The dollars from my pocket 

become food on hungry people’s plates and I take  

great satisfaction from that.

The best service I can think of is to help people be able 

to feed themselves. This has many facets: feeding the 

hungry, growing healthy food, teaching people to eat 

healthier and supporting local economies. There are also 

the related issues of sustainable energy, waste reduction, 

recycling, fertile soil, clean air and clean water. 

Feeding people is imminent and necessary and I get 

satisfaction from knowing that every time someone eats 

a meal which I helped provide, I have done a good and 

worthy thing. 

I was delighted that the gift I made in the form of a 

match last year to Feeding America exceeded its goal. 

That was a bonus ‘return’ on my donation. I look at 

donating the same way I look at investing. I want to 

maximize the value for my money. The diference is that 

the ‘proit’ I get is out in the world, rather than in my 

pocket or in my home.”

Bob Gerber and wife Dr. Veronica Rynn

Chelsea Clinton  
Visits Feeding America

The Feeding America national oice hosted special 

guest Chelsea Clinton during her Chicago book tour stop. 

Chelsea’s book It’s Your World: Get Informed, Get Inspired 

& Get Going! includes the stories of young people who are 

tackling serious issues—including food insecurity. Staf 

presented research indings and initiatives on child food 

insecurity in the United States and our long-term work to 

stabilize the lives of the children and families we serve. 
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CONCLUSION 
Because of your investment, Feeding America is able to provide food and hope to millions of people facing  

hunger. Our ability to rescue food, conduct ground-breaking research and inluence legislation is made possible 

only through your support. As we look to the future, together we will achieve our goal to meet the need and  

stabilize the lives of the people we serve. On behalf of the 46 million Americans we serve who struggle with  

hunger, thank you for your ongoing partnership.

35 East Wacker Drive 

Suite 2000 

Chicago, IL 60601 

800.771.2303 

www.feedingamerica.org

Feeding America is a nationwide network of food 

banks that feeds more than 46 million people 

through food pantries, soup kitchens and shelters 

in communities across America and leads the 

nation in the ight against hunger. 

Support Feeding America and help solve hunger. 

Donate. Volunteer. Advocate. Educate.

http://www.feedingamerica.org

