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FEED AND LEAD THE NATION TO  
END HUNGER IN AMERICA 
Feeding America’s strategic vision is to feed the nation and lead the 

movement to solve hunger. In order to feed more people, we continue to 

provide healthy meals to families every day, while we lead the nation in 

hunger-relief research, advocacy and communications so that one day, 

fewer people require our services. 

On these pages, you will learn more about how we foster lead strategy 

programs to fulil our mission to solve hunger in America. Using data from 

our Hunger in America 2014 research report and engagement campaigns 

like Hunger Action Month, Feeding America is embarking on a path to 

bring together partners like you who can make a greater collective impact 

on the people we serve.

As you will ind in reading the story of a brave and inspiring woman named Spring, hunger is not an isolated issue 

among low-income families. Hunger is a complex problem that requires a multifaceted approach to help families 

achieve stability in their lives. Together, we can build programs that promote family and community food security.

Thank you sincerely for your continued commitment to the more than 46 million people served through the 

Feeding America network. You inspire us with your dedication and support of our eforts to provide more food to 

more people in need. 

Thank you for investing in Feeding America and our mission.

Very truly yours 

 

Bob Aiken  

Chief Executive Oicer 

Feeding America
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FEEDING AMERICA BY THE NUMBERS
MEALS BY SOURCE FROM APRIL THROUGH JUNE 2014
With your support, the Feeding America network sourced 855.9 million meals  
for Americans in need in the fourth quarter of our iscal year 2014. Decreases  
in commodities, federally funded food that is distributed through our system,  
were countered by increased produce and retail donations from generous  
product partners, which enabled us to provide more nutritious meals to  
more people. 

THE IMPACT OF EACH AND EVERY DOLLAR  

DONATED TO FEEDING AMERICA

More than 98 percent of all contributions to Feeding America are 
invested directly into programs that help people across the country 
access the food they need to live a healthy, active life.

By leveraging successful partnerships with major manufacturers, 
retailers and others, Feeding America is able to achieve a low cost 
per meal. We are able to maximize eiciency and economies of scale 
because we negotiate large-scale, nationwide donation programs.

THROUGH THE FOOD PANTRY, SPRING GAINED 
CONFIDENCE TO PROVIDE FOR HER FAMILY 
“About nine years ago, my girls and I moved back to 

Spokane from Vancouver. I had a horrible time inding a 

job and a hard time making ends meet. In fact, we were not 

making ends meet. I wasn’t able to get food on the table all 

of the time.

It was humbling to not be able to provide for my family. 

There was just no way to get the bills paid. Then somebody 

said, “Have you tried the food pantry?”

I was nervous, but I went to the food pantry—served 

by Feeding America food bank Second Harvest Inland 

Northwest. It was amazing. We not only had food, but also 

somebody that cared and understood. That was wonderful. 

It helped us so much to receive the basic things that I 

needed to feed my family.

Each time the food pantry illed my cupboards, I gained 

the conidence to step out into the world and look for 

something better. Eventually, I found a full-time job as a 

teaching assistant. The irst month I didn’t need the food 

pantry at all was such a great feeling—I could leave that food 

there for a family that needed it more.”

Watch Spring and her family’s story at  

youtube.com/feedingamerica.

Purchased 
Food

Fresh 
Produce

Federal 
Commodities

Manufacturing 
Donations

Retail 
Donations

4.1%

105.0M MEALS

1.2%

127.6M MEALS

13.1%

167.9M MEALS

7.4%

190.3M MEALS

7.9%

265.1M MEALS

Meals by source are compared to the same quarter last year.   
A meal from Feeding America is 1.2 pounds of product, based on USDA guidelines.

“People that make food pantries possible are amazing to me. They 
were able to get my family through one of the darkest, toughest 
times, and they did it with grace.” 

– Spring with her daughters in Spokane, Washington

$1 
EQUALS 

12 POUNDS  
OF FOOD

$1 
EQUALS 

10 MEALS

$1 
EQUALS 

$21 WORTH OF 
WHOLESALE VALUE 

GROCERIES

https://www.youtube.com/watch?v=YCoSSzNC8FI
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HUNGER IN AMERICA 2014

The Feeding America Hunger in America research series is the 

nation’s largest and most comprehensive insight into charitable food 

distribution in the United States. 

Data collected through Hunger in America 2014 is instrumental to the development of programs and solutions that improve 

food security for individuals and their households. Findings inform public policy and support for solving hunger in America. 

Here is an inside look at a few of the study’s most critical indings.

The 2014 study reveals that each year, the Feeding America network provides  

food to more people than any other charitable organization.

Each week, the Feeding America network  

serves 5.4 million individuals.

Broken down by age, our clients are infants,  

children, teens, adults and seniors.

Low wages, underemployment and 

unemployment may drive need for  

food assistance.

The median monthly household income of 

Feeding America network clients is $927.

46.5 MILLION
THE FEEDING AMERICA NETWORK SERVES

PEOPLE EACH YEAR
1 IN 7
PEOPLE IN THE U.S.

OR

12 MILLION
CHILDREN

7 MILLION
SENIORS

INCLUDING AND

8%
0-5 6-17

20%
18-59

55%
60+

17%8%
0-5 6-17

20%
18-59

55%
60+

17%8%
0-5 6-17

20%
18-59

55%
60+

17%
$927
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SPOTLIGHT:  
WHY WE SUPPORT 
FEEDING AMERICA

Alex Hertzberg is President of 

HertzbergMedia in Los Angeles and a 

supporter of Feeding America.  

“It is very important for our family to be aware 

of other people’s struggles and needs. Of all 

the worthy causes to contribute our support, 

hunger relief is one with a reachable solution, 

and it just doesn’t make sense that anyone 

should be hungry in this country. Food and 

nutrition are basic necessities that we can help 

provide to our fellow Americans. 

Of all the incredible hunger-relief programs 

at Feeding America, child hunger programs 

particularly resonate with my family. Kids 

cannot thrive at school or in life when they 

are hungry. All children deserve the basic 

nourishment to live healthy lives.

My family and company supports Feeding 

America and our local food bank because 

our philanthropic goals are to improve our 

neighborhood through an organization that 

can ultimately improve every neighborhood. 

Feeding America excels at developing 

partnerships at every level to raise awareness 

and yield remarkable results for hunger relief. 

I am conident that my time, energy and 

donations are helping to solve hunger.”

Together we are building solutions to ight hunger in America. Thank 

you for your commitment to making a diference for our neighbors in 

need. To learn more, visit FeedingAmerica.org/HungerInAmerica and 

watch our video about the indings.

Many Feeding America clients are educated beyond high  

school. More than 1 in 4 adult clients have more than a high  

school education.

For the irst time, Hunger in America 2014 asked about  

U.S military service.

At signiicantly higher rates than average, Feeding America’s 

client population faces substantial health challenges.

Feeding America client households frequently face diicult 

decisions in an efort to ensure they have suicient food.

1 IN 10 ADULTS IS A STUDENT
2 MILLION ARE FULL-TIME 1 MILLION ARE PART-TIME&

A MEMBER WHO HAS SERVED IN THE US MILITARY
20% OF FEEDING AMERICA HOUSEHOLDS HAVE 
A MEMBER WHO HAS SERVED IN THE US MILITARY
20% OF FEEDING AMERICA HOUSEHOLDS HAVE 
A MEMBER WHO HAS SERVED IN THE US MILITARY
20% OF FEEDING AMERICA HOUSEHOLDS HAVE 

58%
OF HOUSEHOLDS HAVE A
MEMBER WITH HIGH
BLOOD PRESSURE

58%
OF HOUSEHOLDS HAVE A
MEMBER WITH HIGH
BLOOD PRESSURE

58%
OF HOUSEHOLDS HAVE A
MEMBER WITH HIGH
BLOOD PRESSURE

33%
OF HOUSEHOLDS
HAVE A MEMBER
WITH DIABETES

33%
OF HOUSEHOLDS
HAVE A MEMBER
WITH DIABETES

33%
OF HOUSEHOLDS
HAVE A MEMBER
WITH DIABETES

CHOOSE 
BETWEEN FOOD 
AND UTILITIES

CHOOSE 
BETWEEN FOOD 

AND TRANSPORTATION

CHOOSE 
BETWEEN FOOD 

AND MEDICAL CARE

CHOOSE 
BETWEEN FOOD 
AND HOUSING

CHOOSE 
BETWEEN FOOD 
AND EDUCATION

69%
66% 57% 31%67%

http://www.FeedingAmerica.org/HungerInAmerica
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In August, Feeding America released Hunger in America 2014. In just the irst week of its release, the study earned 638 million 

media impressions and more than 700 media placements. Media partnerships enabled Feeding America to work with “NBC 

Nightly News with Lester Holt” to provide the public with a irst look at the study. Shortly thereafter, features followed on CBS, 

CNN, MSNBC, NPR, PBS, Telemundo, USA Today and many more, including local networks across the country. References to study 

indings continue to receive extensive coverage—the study has received 1.68 billion media impressions since its launch.

BUILDING AWARENESS TO  
INCREASE ENGAGEMENT 
Our corporate, celebrity and media partners are critical to Feeding America’s eforts to lead the movement to solve 

hunger. These partners help us spread awareness, connect more people with the cause and ultimately provide more meals 

to our neighbors in need.

Feeding America CEO Bob Aiken and 

Bank of America California State 

President Member Janet Lamkin join 

Dr. Phil to talk about hunger and the 

Give A Meal campaign.

Entertainment Council member 

Rachael Ray announced her 9 Million 

Meals challenge on the season 

premiere of the Rachel Ray show. The 

campaign beneits Feeding America 

and Share Our Strength and will span 

the ninth season of her show.

Entertainment Council member 50 

Cent ilmed a web video for the 

release of Hunger in America 2014. 

The video has more than 1,600 views 

on YouTube. 

In a new partnership with FOX’s 

MasterChef and MasterChef Junior, the 

popular shows began supporting 

Feeding America with Hunger Action 

Month graphics on their website homep-

ages and by turning orange for hunger 

relief on their social properties.

http://www.nbcnews.com/feature/in-plain-sight/hungry-heroes-25-percent-military-families-seek-food-aid-n180236
http://www.nbcnews.com/feature/in-plain-sight/hungry-heroes-25-percent-military-families-seek-food-aid-n180236
http://www.cbsnews.com/videos/veterans-among-millions-of-americans-relying-on-food-banks/
http://www.cnn.com/2014/09/11/living/gallery/iyw-911-service-gallery/index.html
http://www.msnbc.com/msnbc/the-hunger-crisis-americas-universities
http://www.npr.org/blogs/thesalt/2014/08/18/340676181/more-military-families-are-relying-on-food-banks-and-pantries
http://www.pbs.org/newshour/bb/emergency-food-assistance-going-working-americans/
http://www.telemundochicago.com/noticias/left-block-1/El-rostro-del-hambre-en-EU-271751701.html?vid=a
http://www.usatoday.com/story/news/nation/2014/08/17/hunger-study-food/14195585/
http://www.rachaelrayshow.com/9-million-meals/
http://www.rachaelrayshow.com/9-million-meals/
https://www.youtube.com/watch?v=y9JJMPY6k2M&list=UUsroi4rRBMwrs9CIpJP4jiw
https://www.youtube.com/watch?v=y9JJMPY6k2M&list=UUsroi4rRBMwrs9CIpJP4jiw
http://www.fox.com/masterchef/
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THE POWER OF A NATION UNITED IN  
HUNGER ACTION MONTH 2014
This September, celebrities, corporations, grass-roots 

volunteers, families, individuals and government leaders 

came together from across the country to engage in 

Hunger Action Month. The goal of the annual month-long 

multifaceted campaign is to inspire action and raise 

awareness in solidarity with the 49 million people in the 

United States who face hunger. 

Actions taken are as simple as dressing orange and as 

intricate as Utah Food Bank’s mile-long food drive. Every 

single action we take makes a diference in driving 

awareness of the critical issue of hunger in our country. 

When we come together on this scale, we achieve 

tremendous reach. Together we have the power to make 

real and lasting change in hunger relief. 

Year after year, Feeding America is inspired and humbled by the incredible outpouring of support for Hunger Action 

Month. With countless national and engagement events, this year was certainly no exception. However you chose to 

participate, thank you for your commitment to end hunger in your community. 

1. Sheryl Crow, 50 Cent, Scott Hamilton, country music stars Peter and Sparky from Lynard Skynard, Jana Kramer, RaeLynn and Gene 

from Diamond Rio came together to pack fresh produce to kick of Hunger Action Month at Second Harvest of Middle Tennessee.

 The event garnered media coverage from local ABC, CBS and Fox ailiates as well as The Tennessean, People.com, BET, Country 

Weekly, All Access, Pop Sugar, EXTRA, Yahoo! Celebrity, Radar Online and “Access Hollywood.”

2. From employee engagement through food drives and volunteer events to produced-for-donation orange products, nearly 30 

corporate partners supported Hunger Action Month.

3. NASCAR driver Jef Gordon’s Drive to End Hunger racecar turned orange.

4. Food Bank for New York City turned the Empire State Building orange.

5. Utah Food Bank raised awareness and food with their mile-long food drive.

6. Three Square Food Bank turned the “Welcome to Las Vegas” sign and Ferris wheel orange.

TURN ORANGE FOR HUNGER RELIEF  
2014 NATIONAL AND LOCAL HIGHLIGHTS 

1

2

3 4 5

6
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CONCLUSION 

Because of your investment, Feeding America is feeding more children, families, individuals and seniors than ever 

before. Your generous contributions of food, grocery products, funds, thought leadership, volunteer hours and 

promotional support make it possible for our network to not only provide nutritional meals to people in need, but 

also to foster a more food secure future for our nation. 

Together, we are building programs that can solve hunger and help keep our communities healthy and strong. 

Thank you for your partnership in our shared mission to end hunger in America.

35 East Wacker Drive 

Suite 2000 

Chicago, IL 60601 

800.771.2303 

www.feedingamerica.org 

 

Support Feeding America and help solve hunger.

Donate. Volunteer. Advocate. Educate.


